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Pictured above is the Scottish Rite Cathedral where the Scottish Rite will hold their 


Fall reunion this month. This is the twentieth of a series of sketches by Guy F. Cahoon. 
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Dallas, Texas. 





Mrs. J. J. Smith, 
Highland Park, = 
Dallas, Texas. For 





Has Undisputed er 
>>> RIGHT OF WAY FFVFVYrSeSSQS— 
)HEN you send your sales message 


\ through the mail, it has RIGHT-OF- 
WAY to those you want to reach. It goes with- 
out delay direct to the buyer in the home, the 
executive in his private “den”, the foreman in 








cent postage stamp will carry your message to 
anyone you want to reach, wherever he may be, 
and at just the time you want him to receive it. 


But, REMEMBER THIS, unless your message is 
presented in such a manner that it will catch 
and hold the attention of the recipient, convince 


the plant, or the farmer on his farm. 
him of the merits or advantages of your product 





Your message sent by mail carries the “key” to 
doors that are closed to personal representatives. 
It is often in the hands of the buyer, being read, 
while competitors’ salesmen wait without. 


In fact the mail affords the quickest, most direct 
and most effective means of contact between 


or service, and make him WANT and BUY what 
you have to sell, you might as well not waste the 
few cents it takes to send your message. 


If you want Direct-by-Mail Advertising that will 
really get your message across to the buyer—at 
the time he receives it through the mail—call 


2-8168. 





the seller and the buyer. A one, two or three- 
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easons for Dallas’: Continued Growth 


ALLAS has come through the 
depression with more manufac- 
turing plants in operation than 
it had at the peak of the boom 
days. It has more branches of 

sectional or national concerns than it 
had in 1929. Its wholesalers and jobbers 
have more customer accounts on their 
books than ever before in their history. 
Its list of oil producing and supply com- 
panies has more than doubled in the past 
three years. Present indications are that 
1933 will see a new record established in 
the number of businesses opened in Dal- 
las in any one year. The total for the 
first six months is 65 per cent ahead of 
the same period last year. 

The reasons for this remarkable rec- 
ord for stability and continued develop- 
ment in the face of difficulties are basic 
and sound. 

Growth of Manufacturing 

In the matter of manufacturing, two 
interesting developments are _ taking 
place. Lower prices and smaller mar- 
gins of profit have forced manufacturers 
to reduce their costs in every conceivable 
way. In the Southwest high transporta- 
tion charges on manufactured goods 
bought from distant plants have been an 
important item in the delivered cost of 
merchandise. Plants designed to serve a 
limited area find they have a distinct 
advantage over the manufacturer who 
must ship his goods from some other sec- 
tion of the country. This condition has 
been favorable to existing factories and 
has led to the establishment of a num- 
ber of new plants during the last three 
years. 

The second development in the indus- 
trial growth of Dallas is one born of the 
depression. Many men who formerly 
had held important positions with large 
corporations found themselves out of em- 
ployment and faced with the necessity 
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Reprinted from “The Manufacturers’ Record” 


of creating their own jobs. These men, 
in large numbers, are establishing small 
manufacturing enterprises in Dallas. 
Some of them are local, while others 
have come from other parts of the coun- 
try, attracted by the knowledge that the 
Southwest as yet only manufactures a 
small portion of the goods it consumes. 


Branch Houses Increase 


Dallas, long recognized as the logical 
point for national concerns to establish 
branches to serve the Southwest, has per- 
haps been less seriously affected by the 
retrenchment program of these concerns 
than any other city. New branches have 
continued to locate here, because these 
great national organizations have found 
it essential to business volume from the 
Seuthwest to maintain adequate sales 
and distribution facilities to serve it 
from within. During the three years 
prior to the depression, 472 sectional or 
national concerns established branches in 
Dallas; during the past three years the 
total was 619. At present more than 
2,500 concerns whose headquarters are 
elsewhere maintain factories, warehouses 
or sales offices in Dallas to serve Texas 
and adjacent States. 

Dallas ranking fourth in the United 
States as a dry goods and apparel mar- 
ket, and thirteenth as a general distrib- 
uting center, has found its wholesale 
and jobbing houses patronized during the 
past three years by an increasing num- 
ber of retailers throughout Texas, Okla- 
homa, Arkansas, Louisiana and New 
Mexico. The necessity for quick turn- 
over, low inventory, and the uncertainty 
of demand, have caused them to seek a 
nearby market capable of supplying their 
immediate requirements, with the result 
that Dallas distributors now have more 
customer accounts on their books than 
they had in 1929. 


Oil Growth Enormous 

Oil has been another contributing 
factor to the city’s stability and growth, 
and has brought hundreds of families 
to Dallas during the past three years. 
While the discovery of the world’s great- 
est oil field in East Texas, 100 miles 
from Dallas, was an important asset, the 
city’s development as one of the great 
oil centers of the country has not been 
feunded on any one field. Until a few 
years ago the oil industry was largely 
migratory, rushing from one section to 
another as new oil deposits were dis- 
covered. 

The trend in the oil industry during 
recent years, however, has been towards 
stability and permanence, particularly 
with respect to the location of executive 
headquarters. Oil and supply companies 
found it expensive to move from one city 
tc another to follow new developments. 
More recently they have found it good 
business to locate permanently at some 
desirable point from which likely future 
discoveries might be readily reached. In 
this settling down of the oil industry 
Dallas has benefited because of its geo- 
graphic location. It is so situated that 
more than sixty-five per cent of the 
nation’s output comes from fields located 
within reach by an overnight journey— 
in East Texas, West Texas, South Texas, 
Oklahoma, Arkansas and _ Louisiana. 
Some of the greatest producing and sup- 
ply companies in the country have estab- 
lished permanent, central headquarters 
in Dallas from which to direct their oper- 
ations. 

Supply Companies Select Dallas 

The Oil Well Supply Company was one 
of the first to act, moving its general ex- 
ecutive headquarters from Pittsburgh to 
Dallas early in 1932. The Continental 
Supply Company, another great organi- 

(Continued on Page 17) 
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Business Continues Upward Trend 


State 


The Eleventh Federal Reserve Dis- 
trict, with Dallas as its headquarters, 
ranks second among the twelve districts 
in percentage of increase in bank debits 
over the corresponding period last year. 
Dallas is exceeded only by the Minne- 
apolis district, Dallas reporting a gain 
of nineteen per cent, Minneapolis a gain 
of twenty-five per cent. The Boston and 
Richmond districts are the lowest in per- 
centage of gain, each reporting a three 
per cent increase over last year. 

oe 

“The immediate outlook indicates some 
further slackening in the general level 
of industrial activity, but the current re- 
cession cannot obscure the fact that re- 
covery has been making progress for 15 
months,” says the October report of the 
Bureau of Business Research of the Uni- 
versity of Texas. “Recoveries always 
start too fast, receive more or less se- 
rious setbacks, and after various delays 
receive the benefits of new waves of con- 
fidence to produce another forward step.” 

sn ae 

Texas building permits for the third 
quarter of 1933 were $4,235,577, as com- 
pared with $3,540,686 for the third quar- 
ter of 1932. Dallas’ permits were $715,- 
254 for the third quarter this year, com- 
pared with $648,401 for the same quarter 
last year. 

oe 

Directors of the Retail Furniture 
Dealers’ Association of Texas, in session 
in Dallas late in October, reported fur- 
niture dealers throughout the State doing 
a much better business than at this time 
last year, and all optimistic for continued 
improvement. 

oe 

Employment in industrial establish- 
ments in the Southwest was forty per 
cent greater in October than in March, 
according to figures compiled by Homer 
Mitchell, president of the Employers 
Casualty Company. 


Improved business conditions through- 
out Texas are indicated in reports to 
Jack Garrett of Garrett & Company, 
dealers in municipal bonds, showing 
substantial improvement in tax collec- 
tions in many counties. 

oe 

Mid-October employment reports to 
the Bureau of Business Research of the 
University of Texas showed a State gain 
in employment of 6.8 per cent over Sep- 
tember and 17.5 per cent over October, 
1932. 

oe 

Fred F. Florence has been appointed 
southwestern chairman for the new de- 
posit liquidation division of the Recon- 
struction Finance Corporation, to hasten 
the freeing of deposits tied up in closed 
banks in this district. 
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Dallas Sets Pace in 
Bank Debits 


Many authorities consider bank debits 
the best barometer of business activity. 
That being true, Dallas is far outstrip- 
ping cities in its own population group 
and doing more business than many cities 
of much greater size. For many weeks 
Dallas has consistently paced a field that 
includes cities of its own size and many 
that are considerably larger. The follow- 
ing report for a recent week is typical: 


[00 NS ee er $41,958,000 
ee 41,454,000 
NMI A sie cocscisenceatn et 41,252,000 
1 OS A In eee Senne Rl re 35,910,000 
RE Se eee earners . 34,877,000 
EMR no 32,184,000 
|S AQ neta eae eae: 31,131,000 
| URI eteeesenecet eels. 29,183,000 
SS Se eee eee 28,214,000 
Blo eens 27,978,000 
IDGIBRRDOUS ........-:.-..:....-- 27,864,000 
NNER on a ayes 27,712,000 
OU 7 || Ean aarti 27,398,000 
ccc ES Ce 26,021,000 
La ¢ | Leer: 24,335,000 
Ne aE acer 24,233,000 
ee re 22,307,000 
LE Saree ee ae eene 22,179,000 
a TEI 21,481,000 
Oklahoma City .................. 18,679,000 
WENO Se jo 17,994,000 
PIGENOHNG 232i 13,391,000 
pf «| i anne 14,859,000 


San Antonio 10,392,000 






































New Theatre 
Architect’s drawing of the new White Theatre to 


be erected in South Dallas. W. Scott Dunne, ar- 


chitect. 


Local 


Deposits of Dallas banks as of October 
25 were $152,769,351.95, an increase of 
$17,841,224.23 over the June call and 
$13,296,854.92 over the same period last 
year. Resources were $186,521,812.52, a 
gain of $17,475,157.01 over the June call 
and $10,434,088.02 over the same date in 
1932. 

Business leaders were elated with the 
showing, which indicates clearly the 
strong and constantly improving condi- 
tion of the Dallas banks and shows con- 
clusively that business conditions are 
greatly improved. 

eo 

Dallas’ tax receipts during the first 
month of its new fiscal year exceeded es- 
timates by $72,000. The budget antici- 
pated collection of $213,000 and $285,356 
was actually collected from current and 
delinquent rolls. This increase was real- 
ized despite a cut of fifteen per cent in 
real property valuations. 

oe 

October building permits for Dallas, 
Highland Park and University Park 
totaled $174,090, compared with $175,439 
for September. Dallas permits for 
October were $152,566, a substantial in- 
crease over September’s total of $112,554. 
Highland Park and University Park 
showed a slight decline in residential 
construction in October as compared 
with September. 


Dallas postal receipts in October 
totaled $325,022.27, the best month’s rec- 
ord since December, 1932. October’s 
total was far ahead of September’s $266,- 
829.26, an increase for the month of 
21.8 per cent. 

oo 

Collections in Dallas for the first nine 
months of 1933 were twenty per cent 
higher than for the same period in 1932, 
according to the Retail Credit Men’s As- 
sociation. 

oe 

A representative of a large life insur- 
ance company, with real estate mort- 
gages throughout the United States, in 
a recent visit to Dallas, told local rep- 
resentatives of the company that its 
mortgages on Dallas real estate are in 
better condition than in any other city 
in the country. 


The Dallas branch of the Hoover Com- 
pany has been awarded prizes for lead- 
ing all other offices in the nation in both 
total sales and dollar volume. The branch 
covers Texas, Oklahoma, Arkansas, 
Louisiana, New Mexico and Mississippi, 
with H. T. Smith, branch manager. 

oe 

The city and county tax collectors re- 
port substantial improvement in the pay- 
ment of both current and delinquent 
taxes. 
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A. P. |. Convention Further Evidence of 
Importance of Dallas as Oil Center 


Dallas, with sixty-five per cent of the 
oil of the nation produced within over- 
night travel, will entertain next year the 
world’s chief oil men’s association, the 
American Petroleum Institute. It has 
also been selected as the 1934 convention 
city of the American Association of Pe- 
troleum Geologists. 


As this is written the A. P. I. conven- 
tion still is in session at Chicago. How- 
ever, a telegram from Captain J. F. 
Lucey brought the information that at 
the directors’ meeting on the opening day 
he, as chairman of the Dallas Chamber 
of Commerce committee, presented the 
invitation, supported by the other mem- 
bers of the committee, Messrs. E. R. 
Brown, J. Edgar Pew and Edward T. 
Moore, and supported from the floor by 
Wirt Franklin of Ardmore, S. A. Guiber- 
son, Jr., Los Angeles and Dallas, and J. 
D. Collett and Charles F. Roeser of Fort 
Worth, and the invitation was unani- 
mously accepted. Various other A. P. I. 
directors over the Southwest, and in oth- 
er parts of the nation, assisted in the 
Dallas campaign. 


The A. P. I. convention, to be held 
some time next fall, should have an ex- 
ceptionally large attendance when held 
in the heart of the oil territory, and be- 
tween 4,000 and 5,000 oil men are antici- 
pated. This will be its first meeting in 
Dallas. It met in 1925 at Fort Worth 
and since that time has convened each 
year in Chicago, save its meeting in 
Houston in 1932. It is felt the conven- 
tion will be of incalculable value to 
Dallas in advancing its standing as an 
oil center. The completion of the Tower 
Petroleum Building and the coming of 
the home offices of the Oil Well Supply 
Company and the Continental Supply 
Company are other most important steps. 


Dr. F. H. Lahee, immediate past pres- 
ident of the American Association of Pe- 
troleum Geologists, presented the Dallas 
invitation to the directors of that Asso- 
ciation the past month. Its acceptance 
means that Dallas will be the first city 
to entertain this national convention 
three different times. This important 
gathering of the men who have taken 
much of the guesswork out of drilling is 
scheduled for March. 


Still another national convention in the 
petroleum field that has selected Dallas 
for 1934 is the Petroleum Industry Elec- 
trical Association, which made its deci- 
sion some months ago. It will convene 
April 12-14. H. E. Browne, Independ- 
ence, Kansas, is secretary. 


oe 


Secretary Ickes’ order fixing crude oil 
prices, effective December 1, will, it is 
estimated, add $30,000,000 to the annual 
gross income of the East Texas field 
alone. 
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Upward Trend Shown by 
Utility Connections 


Reflecting continued business and in- 
dustrial recovery in Dallas, both the 
number of customers served and the total 
consumption of electricity showed sub- 
stantial gains in September compared 
with preceding month and with a year 
ago. 

In September every class of customers 
served by the company increased in 
number over the preceding month. Total 
number of customers served was 492 
greater than in August and 627 more 
than on the corresponding date a year 
ago. The number of residential custom- 
ers was 468 greater than a month earlier 
and 747 more than a year ago. 

Gas meters in service in September 
showed a substantial increase over the 
corresponding month last year, and a big 
increase over the previous month. 

Telephone connections in September 
showed the greatest increase over the 
previous month in many months, and 
water meters likewise showed a substan- 
tial increase over the previous month and 
over the same month last year. 

All utility connections in service have 
shown steady gains during the last three 
months, with September the best thus 
far this year. 

ae 


Residential Construction 


Leads Way in Building 


Building in Dallas, Highland Park and 
University Park continues at a steady 
pace, with new residences furnishing the 
bulk of construction activity. 

New business buildings include the 
White Theatre, on Forest Avenue, be- 
tween Myrtle and Oakland, the Dr. W. 
W. Shortal Clinic at Swiss and Peak, 
and a new Sinclair Refining Company 
filling station at Potomac and Hillcrest. 
New church buildings are being erected 
by the Oak Cliff Fundamentalist Church, 
at East Tenth and Story, and St. Cecelia 
Parish Church, in the 1800 block on 
Davis Street. 

Important remodeling projects include 
repairs to the Sunset High School, re- 
modeling of a storage building at 906 
South Harwood St., and remodeling and 
modernization of the building at Com- 
merce and South Akard Streets, owned 
by the Herman Estate, soon to begin. 

In addition to the above, permits have 
been issued and work is now under way 
on twenty-six new residences, including 
six in Highland Park West, seven in Uni- 
versity Park, seven in East Dallas, two 
in Greenway Parks, two in Oak Lawn 
and two in Oak Cliff. 


A permit has also been issued for the 
erection of an apartment house at 3909 
Hall St. 

The above figures do not include build- 
ings and residences for which permits 
were issued during the prior month, con- 
struction work on many of which is still 
under way. 
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Bank Clearings Highest 


in Two Years 


Registering the highest total in twenty- 
four months, Dallas bank clearings for 
October reached $157,947,100, or $19,- 
532,034 ahead of September. With the 
exception of October, 1931, last month’s 
totals were the highest on record in 
thirty-four months. October clearings 
exceeded October, a year ago, by $27,- 
806,736. 

The following table shows the steady 
upward climb of banking figures in re- 
cent months, with the comparative totals 
for 1932: 

Dallas Bank Clearings 








Month— 1933 1932 
De Tee $108,286,968.75 $133,136,781.58 
February .... 94,726,376.82 121,323,581.57 
March ........ .. 80,860,930.67 121,754,134.89 
| EE reson 93,867,545.87  112,181,400.86 
|_| \ (pmnmeere ©  S t) g B 101,449,529.16 
IIE ac sceccitciciedaveisotcs 106,589,427.45 107,068,171.60 
p Spent ance nes 110,367,150.09 98,099 ,022.99 
August .... 108,805,737.50 98,554,683.94 
September 138,415,066.11 117,726,035.49 
CIE sasssesoeecctcsnces 157,947,100.00  130,140,364.00 

oe 


State Fair Attendance 


Attendance at the State Fair of Texas 
this year was 862,052, an increase of 
more than one hundred thousand over the 
1932 exposition. In all respects, the 1933 
fair was one of the most successful ever 
held. 

Plans for next year’s exposition will 
get under way with the stockholders’ 
meeting on December 12, when new di- 
rectors will be elected. 

Attendance at the fair during the last 
five years was: 


ERE Eee 963,074 

SR Te: 675,327 

Mass hs Lee 685,674 

REAR OE 753,746 

BR se bicisceect ae 862,052 
—— 


The 1934 convention of the Texas 
Bakers’ Association will meet in Dallas. 
Julius Golman of Dallas is president, and 
Ed Goodman and C. J. Murphy, also of 
Dallas, are on the executive committee. 

oo 


The Texas Seaboard Oil Company, with 
headquarters in Dallas, is joint owner of 
the discovery well on the Long Lake 
Plantation, in Anderson county, near 
Palestine. The Dallas company drilled 
the well in conjunction with Tidewater. 

oe 


Total stocks of cotton in the United 
States on September 30, including the 
estimated unpicked portion of the cur- 
rent crop, were 18,266,000 bales, com- 
pared with 20,333,000 on the same date 
last year and 21,321,000 two years ago. 
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The National Reemployment Service is 
working hand in hand with the NRA in 
its campaign for business recovery. A 
local office has recently been established 
at 2020 Main St. with I. L. Peterson as 
manager. The use of this location was 
donated by Arthur Kramer. 

The N. R. S. functions under Titles I 
and II of the National Industrial Recov- 
ery Act, being charged with the furnish- 
ing of workers on all public works proj- 
ects, and of additional workers for in- 
dividual employers under the NRA. 

The Dallas office has several thousand 
worthy citizens registered and specifical- 
ly classified according to the system 
which has been worked out by the United 
States Department of Labor. The offi- 
cer in charge of personnel for a large 
Dallas corporation recently termed this 
system the finest he had ever seen. 

No matter what classification of work- 
ers may be needed, from common labor 
to executives, the N. R. S. can save the 
employer time and money in filling va- 
cancies, because only selected applicants 
who are fitted by training and experi- 
ence, and who fill every specification, are 
referred to employers ordering help. 
Only bona fide residents of Dallas county 
will be referred on orders, and preference 
is given those with the greatest number 
of dependents. Mr. Peterson cited the 
case of a Dallas business house which 
needed three trained men, and although 
they had several thousand applications 
on file, they filled these vacancies from 
the four men referred to them by the 
N. R. S. 

Recently the City Council authorized 
the merging of the Municipal Employ- 
ment Bureau with the N. R. S. and 
agreed to lend Mrs. Ethel Boyce, former 
manager of the Municipal Bureau, to the 
N. R. S. Mrs. Boyce has been placed in 
charge of the women’s division. 

Mr. Peterson urges employers of all 
classes of workers to make use of the 
service the Government has provided to 
help the unemployed and to speed busi- 
ness recovery. The telephone number of 
the local office is 7-5700. A call will 
bring a representative to consult with 
you on any special employment problem. 


oe 


Grand Opera Dates 


The Dallas grand opera committee, 
headed by Herbert Marcus, has an- 
nounced that the Russian Grand Opera 
Company will be presented at the State 
Fair Auditorium in three operas Decem- 
ber 2, 3 and 4. 


For the opening performance, Satur- 
day, December 2, the committee has 
chosen Moussorgsky’s “Boris Godounoff.” 
“Le Cog d’Or,” by Rimsky-Korsakoff, will 
follow at a Sunday matinee, and “Kho- 
vanschina,” another work by Mous- 
sorgsky, will be seen Monday night. 
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Dallas Firms Urged to Use Facilities of 
the National Reemployment Service 





Dallas Leads State in 
NRA Signers 


Dallas leads all Texas cities in the 
number of signers of the President’s re- 
employment agreement. The total sign- 
ers in Dallas are 9,411, affecting 71,297 
employees. Houston is next with 9,197, 
affecting 67,877 employees. Other cities 
follow in order of the rank: San Antonio, 
Fort Worth, El Paso, Galveston, Austin, 
Beaumont, Waco and Port Arthur. All 
other cities in the compilation have re- 
ported 75,551 signers, with 180,141 em- 
ployees affected. The total for the State 
is 117,772 signers and 409,991 employees. 


oye 


Rail Lines Try Out 
New Equipment 


Forward steps in passenger transpor- 
tation have been taken recently by two 
rail lines operating out of Dallas. 

A new stainless steel, high-speed and 
supercomfort train, the first of its kind 
to go into actual service, will soon be in 
operation on the Texarkana-Fort Worth 
division of the Texas & Pacific Railway. 

The new train is made up of a forward 
combination motor, mail, baggage and 
express car and trailing passenger car 
with accommodations for sixty-five pas- 
sengers in three separate compartments. 
It is powered by two 240-horse power 
gasoline engines with electric drive and 
auxiliary generators for air conditioning, 
refrigerating and heating. Pneumatic 
tires and roller bearings add to the rid- 
ing comfort. 

The train has been exhibited at the 
Century of Progress in Chicago, in De- 






troit and other cities prior to going into 
actual service. 

Rubber-cushioned bus equipment has 
been placed on the rails of the Cotton 
Belt Route, operating between Dallas and 
Jonesboro, Ark., replacing the company’s 
bus service on the highways between the 


two points. 
oye 


Loans Show Improvement 


Mortgage bankers of the country, 
careful watchers of the pulse of business, 
see nothing but bright prospects ahead, 
according to Owen Murray, president of 
the Murray Investment Company, who 
attended the meeting in St. Louis last 
month of the Mortgage Bankers’ Asso- 
ciation of America. 

The mortgage situation in Texas is 
much more favorable than in most other 
states, Mr. Murray said, one representa- 
tive of a firm doing business in thirty 
states declaring that their Texas mort- 
gages were the best they had. 

“Money is now available for honest, 
debt-paying men who want to build,” 
Mr. Murray said. 


Dallas is one of the points at which 
will soon be built a short wave radio sta- 
tion by the Mackay Radio Company, sub- 
sidiary of the Postal Telegraph Company, 
according to Ellery W. Stone, vice pres- 
ident. Mackay is planning a series of 
such stations at important centers to 
handle commercial business. Stations 
are now being built at New Orleans, 
Chicago and Seattle. 

oe 

A new telephone directory for Dallas 
will be issued early in December by the 
Southwestern Bell Telephone Company. 

oe 

Felix Doran, formerly regional mana- 
ger of Chevrolet Motor Company, has 
been promoted to assistant general sales 
manager at Detroit. K. M. Chase suc- 
ceeds Mr. Doran as regional manager 
here. 























New Building for Girls’ School 
Proposed dormitory for Hockaday Junior College, Greenville road; Miss Ela Hockaday, president. Mark 


Lemmon, Tower Petroleum Building, is the architect. 
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AC-KA-ME fly screens, Acme Screen Co., Inc. 

ACE OF TRAYS, Inside Tray Co., Inc. 

ACME QUALITY paint products, Acme White 
Lead & Color Works. 

ADOLPHUS candies, Hughes Bros. Mfg. Co. 

AIRMAID hosiery, McGaugh Hosiery Mills. 

AIRMATE hosiery, McGaugh Hosiery Mills. 

ALABAMA SWEET feeds, Conkey Feed Mills of 
Texas, 

ALADDIN coloring fluids, The Dyo Corp. 

ALEX’S food products, Alex’s Pure Food Special- 
ties Co. 

ALLTEX batteries, Alltex Battery Mfg. Co. 

ALLYEAR tires, Texas Tira & Rubber Co. 

ALMOND TOFFEE candy for ice cream mfgrs., 
Wood’s Products Co. 

AMERICAN commercial bodies, American Body & 
Equipment Co. 

AMERICAN BEAUTY flour and corn meal, Stan- 
ard-Tilton Milling Co. 

AMERICAN BEAUTY book covers, American 
Beauty Cover Co. 

AMERICAN BEAUTY mattresses, Southern Fac- 
tories Corp. 

ANNA MERLE millinery, Dallas Hat Mfg. Co. 

ANNETTE dresses, Annette Dress Mfg. Co. 

ANNIE ROONEY dresses, Donovan Mfg. Co. 

ANTI-CIGARETTE, Southwestern Research Lab- 
oratories. 

AQUASEPTIC poultry powder, The Vermidine Co. 

ARMCO culverts, Western Metal Mfg. Co. of 
Texas. 

ARROW shades, Columbia Mills, Inc. 

ART-CRAFT diplomas, Cline-Clark Co. 

ASTRILAC poultry remedies, The Vermidine Co. 

ATLAS salad oil, Procter & Gamble Mfg. Co. 

ATLAS sheet metal products, Atlas Metal Works. 

AUNT DINAH dust cloths, Lawson Rubber & 


Mfg. Co. 
AVALON millinery, Fox-Coffey-Edge Co. 


B 


B & B cigars, W. W. Bowen Cigar Co. 

B & C PRIMEX products, Procter & Gamble 
Mfg. Co. 

B. C. products, B. C. Laboratories. 

B-F street signs, Browning-Ferris Machinery Co. 

B-NO-MORE insecticides, Abel Exterminating Co. 

B. S. COMPOUND, Dr. W. A. Link Medicine Co. 

BABY BEN BOW cravats, Advance Neckwear Co., 
Inc. 

BANNER vegetable slicers, Banner Specialty Co. 

BANNER water heaters, Torrid Heater Co. 

BARROW writing ink, W. H. Barrow Ink Co. 

BEAUTY CRAFT cosmetics, Beauty Craft Labor- 
atories, Inc. 

BEE BEAUTIFUL dresses, Darling Dress Mfg. 


Co. 
BEST FOODS mayonnaise, Best Foods, Inc. 
BETTER MADE mattresses, American Mattress 


Co. 
BETTER tire patches, Better Monkey Grip Prod- 
Cc 


ucts Co. 

BETTY JANE frocks, Betty Jane Frocks. 

BIG BEN BOW neckwear, Advance Neckwear Co., 
Inc. 

BIG BOY ginger ale, Milwaukee Bottling Co. 

BILLIE JEANE toilet articles, Gena Laboratories. 

BINGHAM printers’ rollers, Samuel Bingham’s 
Son Mfg. Co. 

BIRD BRAND meat products, Armstrong Packing 


Co. 
BLACK WALNUT ROX candy for ice cream 
mfgrs., Wood’s Products Co. 
BLUEBONNET butter, Garland Creamery. 
BLUE BONNET cheese, Blue Bonnet Cheese Co. 
BLUE BONNET flour and corn meal, Morten 
Milling Co. 
BLUE BONNET mayonnaise and oleomargarine, 
Lone Star Foods, Inc. 
BLUE BYRD mayonnaise, Lone Star Foods, Inc. 
BLUE DIAMOND mortar, Blue Diamond Co. 
BLUE RIBBON feeds, Steger Grain Co., Inc. 
BLUE ROSE hosiery, McGaugh Hosiery Mills. 
BRANDIMIST beverages, Brandimist-Nu Grape 
Bottling Co. 
BRAZOS coffee, Dal-Tex Coffee Co. 
BREAKFAST BELLE coffee, Wilson Coffee & Tea 


oO. 
BRENLIN shades, Chas. W. Breneman Co. 

a ae ® BRAND harness and saddles, Padgitt 

ros. 
BROWN’S CHOCOLATES, Brown Cracker & 
Candy Co. 

BUCKSKIN men’s hats, Willard Hat Co. 
BUDGET hosiery, McGaugh Hosiery Mills. 
BUTONUT oleomargarine, Lone Star Foods, Inc. 
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BUTTER-NUT bread, Schepps-Kleber Baking Co. 

BUTTERSCOTCH FILBERT for ice cream mak- 
ers, Wood’s Products Co. 

BYER-ROLNICK hats, Byer-Rolnick Co. 


Cc 


C. G. C. oil engines, Continental Gin Co. 

CALCO irrigation gates, Western Metal Mfg. Co. 
of Texas. 

CAMARGO shades, Chas. W. Breneman Co. 

CANOVA coffee, Maury-Cole Co. 

CASCASE beverages, Milwaukee Bottling Co. 

CHAMPION food products, Champion Chili Co. 

CHASE & SANBORN coffee, Standard Brands, 
Inc. 

CHENCO chemicals, Chemical Engineering Corp. 

CHROMBRITE products, Dallas Silversmithing Co. 

CIRCLE A ginger ale, Circle A Ginger Ale Co. 

ey” = BRAND pickles, Roter Pickle & Can- 


CLABICE millinery, Higginbotham Millinery Co. 
CLIFF MAID bread, Oak Cliff Baking Co. 
CLIFF QUALITY brooms, Dallas Broom & Mop 
Mfg. Co. 
CLUB HOUSE cigars, W. W. Bowen Cigar Co. 
CLUSTER ice cream cones, Gulf Cone Co. 
COCA-COLA syrup, Coca-Cola Co. 
COLLEGE CAMPUS silk frocks, Lorch Mfg. Co. 
COMFY-DOWN mattresses, Direct Mattress Co. 
COMMODORE hats, Byer-Rolnick Co. 
CONTINENTAL batteries, Continental Battery 
Mfg. Corp. 
CORN CHIPS, Filler Mfg. Co. 
COSSACK fabrics, Dallas Cotton Mills Co. 
COTTON WHITE flour, Morten Milling Co. 
COUNT TEN medicines, A. E. Illes Co. 
COUNTRY CLUB hats, Byer-Rolnick Co. 
CRAFTONE plastic paint, U. S. Sanatone Co. 
— mechanics’ uniforms, Crawford Mfg. 


CREOSOTE TAR cough syrup, Dr. W. A. Link 
Medicine Co. 

CRESCENT battery chargers, Crescent Mfg. Co. 

CRESCENT TINT shades, Columbia Mills, Inc. 

CRIPPLE PIG products, Glenn K. Harriss Co. 

CRISCO shortening, Procter & Gamble Mfg. Co. 

CROWN Russian mineral oil, Joy-Synth Co., Inc. 

CROWN shades, Columbia Mills, Inc. 

CRYSTAL carbonic gas, Crystal Carbonic Lab- 
oratory. 

CUNARD neckties, Higginbotham-Bailey-Logan 


Co. 
CYKLONE fans, Harry H. Knight Co. 


D 


D & B pumps, Emsco Derrick & Equipment Co. 
D H M Co millinery, Dallas Hat Mfg. Co. 
DA-COL paint products, Collins-Davoust Paint 


Mfg. Co. 
DAD’S SCOTCHMAN cookies, Dad’s Cookie Co. 
DAIRYLAND products, Southwest Dairy Products 


Co. 
DAISY DELL butter, Garland Creamery. 
DALCO paints, Industrial Paint & Varnish Co. 
DALDURA tents and tarpaulins, Dallas Tent & 
Awning Co. 
DALLAS coffee, Dallas Coffee & Tea Co. 
DALLAS CUT glassware, Dallas Cut Glass Co. 
DALTEX furniture, Daltex Mfg. Corp. 
DAL-TEX lime, Dallas Lime Co. 
DALLAS ———— amusement machines, Coer- 
ver & Co., Inc. 
DAMASKO shades, Columbia Mills, Inc. 
DARLING GIRL dresses, Darling Dress Mfg. Co. 
DARTMOUTH dress clothing, Higginbotham- 
Bailey-Logan Co. 
DAUPHINE lingerie, Fox-Coffey-Edge Co. 
DAVIS hats and caps, Davis Hat Co. 
DECRETONE plastic paint, U. S. Sanatone Co. 
DELAWARE PUNCH beverages, Milwaukee Bot- 
tling Co. 
DELGADO’S food products, Thrift Packing Co. 
DeLUXE loose leaf systems, Bennett Printing Co. 
DeLUXE radiator bars, Technical Chemical Co. 
DEMULSO oil treating chemicals, United Chemi- 


cal Co. 
DENNOLENE lubricating oils, National Triploil 


Co. 

DEN-TITE dental products, The Den-Tite Co. 

DIAMOND market splint baskets, Strock & Toller- 
ton Basket & Veneer Co. 

DIXIE cookies, Cream Cookie Co. 

DIXIE DEB cosmetics, Dixie Deb Cosmetics, Inc. 

DIXIE dog food, Texas Animal Food Co. 

~~ premium goods, Dixie Premium Supply 
‘orp. 

DIXIE shoe polish, Dixie Products Co. 

= KING work clothing, Perkins Dry Goods 
Oo. 





DIXIE MAID whole wheat bread, Schepps-Kleber 
Baking Co. 
DIXIE SPECIAL cigars, W. W. Bowen Cigar Co. 
DIX-O-SHINE floor soap, Dixie Disinfecting Co. 
DR. PEPPER beverages, Dr. Pepper Co. : 
DORCO cottonseed products, Dallas Oil & Rfg. Co. 
DOROTHY DON dresses, Donovan Mfg. Co. 
DRINKWATER bakers’ flour, Morten Milling Co. 
DUBL-DIP ice cream cones, Gulf Cone Co. 
DUBL-HEDER ice cream cones, Gulf Cone Co. 
DUST-ETER dust cloths, Dust-Eter Co., Inc. 
— floor sweep, Southern Cleanser Mfg. 
0. 
DYO shoe polishes, The Dyo Corp. 
DYO-FLEX shoe polishes, The Dyo Corp. 


E 
"e AUTOMATIC TRAMPER, Continental Gin 


0. 
E-Z FEET lotion, Gena Laboratories. 

EAGLE bags, Fulton Bag & yg Mills. 
EARLY MORNING coffee, U. Coffee & Tea Co. 
ECLIPSE laundry specialties,  cclipes Specialties 


Co, 

ECONOMY crates, Temple Mfg. Co. 

EL FOOD mayonnaise, etc., El Food Corp. 

ELECTRIFIED ice, Southern Properties, Inc. 

ELECTRIFIED water, Electrified Water Company 
of Dallas. 

ELEGANT coffee, Dal-Tex Coffee Co. 

ELM oil shades, Chas. W. Breneman Co. 

EMSCO oil field products, Emsco Derrick & 
Equipment Co. 

ENGLISH TOFFEE candy for ice cream mfgrs., 
Wood’s Products Co. 

EVEN HEAT floor furnaces, Even Heat Furnace 


Co. 
EVERDAY work clothing, Higginbotham-Bailey- 
Logan Co. 
EX-CEL polish, Ex-Cel Mfg. Co. 
EX-CEL salad dressing, El] Food Corp. 
EXCEL auto radiators, Excel Auto Radiator Co. 
EXCEL-O store fixtures, Dallas Show Case Co. 


F 


FACHO caps, Facho Cap Co. 

FAIRWAY products, Dallas Vinegar & Bluing Co. 

FAT-A-WAY lotion, Southwestern Research Lab- 
oratories. 

FAUCHER gas burners, Faucher Burner Co. 

FAVRIT STRAIGHT ice cream cones, Gulf Cone 


Co. 
FEDERAL Neon signs, Claude Neon Federal Co. 
FERRASAL, Joy-Synth Co., Inc. 
FLAKEWHITE, Procter & Gamble Mfg. Co. 
FLEISCHMANN’S yeast, Standard Brands, Inc. 
FLI-SLA insecticides, Southwest Chemical Corp. 
FLUFFO products, Procter & Gamble Mfg. Co. 
FLY-O-SPRAY insecticides, National Disinfectant 


Co. 

FOUNTAIN PRIDE crushed fruits, Glenn K. 
Harriss Co. 

FRESHEEN wax paper products, Dixie Wax Paper 


Co. 
FRITOS food products, The Frito Co. 
FULTEX waterproof duck, Fulton Bag & Cotton 


Mills. 
FULTONET bags, Fulton Bag & Cotton Mills. 


G 


G-E switchboards and panels, General Electric Co. 
GARLAND GOLD butter, Garland Creamery. 
GAYLORD millinery, Roxy Downes. 

GECCO feeds, Conkey Feed Mills of Texas. 
GENA toilet articles, Gena Laboratories. 
GENERAL AD-FILMS, General Ad-Film Co. 
GLORY-O cosmetics, Glory-O-Supply Co. 

GOLD MEDAL salad dressing, Best Foods, Inc. 
GOLD SEAL dairy products, Tennessee Dairies, 


ne. 
GOLDEN TEX butter, Garland Creameries. 
GOLDEN TONIC, Dr. W. A. Link Medicine Co. 
GOLDENROD feeds, Planters Cotton Oil Co. of 
Dallas. 

GOOD LUCK CUP ice cream cones, Gulf Cone Co. 
GOOD MORNING coffee, Dal-Tex Coffee Co. 
MRS. GOODALL’S GOODIES, Glenn K. Harriss 


Co. 

GORDON’S compound, G. M. Gordon Drug Co. 

GREAT SOUTHERN soap powder, Southern 
Cleanser Mfg. Co. 

GUATEMALA TRAVATORE coffee, American 
Universal Coffee Co. 

GWINN’S carbolized salve, Gena Laboratories. 

GWINN’S WHITE CREAM liniment, Gena Lab- 
oratories. 


(Continued on Page 12) 
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| « EDITORIALS - 








A. P. |. Convention 


We have just finished getting the Continental Sup- 
ply Company settled in their new fine building when 
notice comes that the American Petroleum Institute, 
the largest and most important oil meeting in the 
world, will be held in Dallas next fall. 

This is the climax to our aggressive and strenuous 
efforts of the past three years to establish Dallas as 
the oil capital of the United States, and officially 
gives us the recognition we desire. 

With most of the major oil companies and inde- 
pendents established here and the permanent head- 
quarters of the largest oil machinery supply com- 
panies located here, we can now feel some pride in 
our efforts since the finding of the great East Texas 
field. But we must not slacken our efforts as there 
is still opportunity for greater expansion. 

We take this opportunity to express our deep ap- 
preciation to the business men of Dallas, and espe- 
cially those in the oil fraternity, whose unselfish and 
capable work has helped to establish our present po- 
sition as the leading oil center. 


oe 


Visions of Things Still to Be 


I have faith enough—perhaps you would say I am 
foolish enough—to believe that these things will yet 
be witnessed in America: 

Greater and better prosperity than ever before en- 
joyed. 

More jobs than workers. 

Unprecedented wages for unprecedentedly short 
hours. 

Agricultural prosperity unmatched in our history. 


Advances in many securities surpassing even the 
boom figures of 1929. 

Our railroads swamped with freight. 

Factories unable to cope with orders. 

Construction on an unparalleled scale. 

Foreign trade dwarfing anything experienced in 
the past. 

Savings deposits double and treble those of today. 

America occupying a place in the world infinitely 
greater than heretofore. 

The birth and expansion of new industries eclips- 
ing even the automobile’s record. 

Profit-sharing plans which will make millions well- 
to-do, even rich. 

Real estate values, especially in busy centers, 
transcending all past peaks. 

Flying as common as motoring is now. 

Trains as fast as the airplane of. today. 

The average American working in an air-condi- 
tioned office or factory and living in an air-condi- 
tioned home. 

Television in more homes than the radio has yet 
reached. 
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The elimination of racketeering and drastic reduc- 
tion of crime. 

The lightening of human toil, through science and 
invention, on a scale beyond all present conception. 

Higher education available for almost all. 

A standard of living higher than any now imag- 
ined. 

God speed the day!—B. C. Forbes, in “Forbes 
Magazine.” 


eo 


Labor and Recovery 


The greatest need of business today is stability 
and confidence. Continued recovery demands such 
faith in the future that business will have the cour- 
age to make commitments and lay plans for the 
future. 

The major possible drawback to this is labor 
troubles such as strikes and the fear of strikes. Thus 
far Dallas has been fortunate in not having had such 
troubles. 

If the NRA never does anything else it has ac- 
complished two great things: First, the elimination 
of child labor, and second, the establishment of min- 
imum wages and elimination of sweat shops, and 
these could only be accomplished on a National scale. 
Both of these were highly desirable and badly 
needed, and consequently labor has thus far bene- 
fitted most from the recovery program. 

But labor must not overplay its hand at this time 
or it will wreck the whole plan. Labor stands to gain 
ten times more from recovery than winning fights 
over organization recognition and such issues at this 
time. 

As our great leader has frankly stated, the road 
to recovery is still long and hard, but we are well on 
our way with success ahead if both labor and busi- 
ness will only work together unselfishly. 


+ 


The Buyer's Turn 


Next in order in the gigantic recovery program is 
consumer buying. All that has been done in increas- 
ing wages and putting men back to work will be lost 
unless buying keeps pace with increased production. 
Factories cannot long maintain their payrolls unless 
consumers take their goods in greater quantity than 
timid buyers have absorbed in the last two years. 


It’s now the consumer’s turn. Every family with 
a job or an income should immediately buy some- 
thing over and above bare necessities. A new auto- 
mobile, household furniture, new clothing, something 
spent on the house to preserve and protect it—buy- 
ing these things now is the surest guarantee that 
you will keep your job, that your income from your 
business or investments will continue. 
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How to Remove Them 


A good bath for the light globes is 
one way to get out from under the 
smoked glass burden. Or it may be 
that dark colored walls are soaking 
up the light—or wrong voltage lamps 
are stealing the current. 


But whatever has put the smoked 
glass plague on your business, our il- 
luminating sleuths will help you find 
the light. They work with scientific 
instruments that tell the facts about 
lighting. 

There is no charge for this free ad- 
visory service. It may be worth hun- 
dreds of dollars to your business. 


Phone 2-9321 Station 375 
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A Luxury 
You Can‘t 
Afford 


NCE smoked glasses may have been quite de 

rigueur, in the haute mode so to say. But it’s 
no longer good form to compel the customers to wear 
blinders while buying merchandise. Figuratively 
speaking, that is what happens when the light is 
dim, dirty or distorting. 


Employees who wear smoked glasses also wear a 
frown. Poor vision puts their nerves on edge, makes 
them stumble when they try to sell. Smoked glassed 
sales folk are no match for smoke glassed customers. 
Half-seeing eyes make shoppers slow to buy, and 
when they do—you may expect returned goods the 
following day. 


Smoked glasses for the crowd is a luxury you can’t 
afford. There’s no place for them in your business. 
Take them off by brightening up with light! You'll 
find the staff works better with clear vision. And cus- 
tomers buy more when the light is right. 


We want you to get your money’s worth of light. 


DALLAS POWER & LIGHT COMPANY 
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H 


H & M battery boxes, Hess & Mooneyham, Inc. 

HANGOVER HELPER medicines, M. & M. Dis- 
tributing Corp. 

HAPPY LAD ice cream cones, Gulf Cone Co. 

HAPYDA BRAND pickles, Roter Pickle & Can- 
ning Co. 

HELLMANN’S mayonnaise, Best Foods, Inc. 
HIGHLAND PARK dress shirts & pajamas, Hig- 
ginbotham-Bailey-Logan Co. 
HIGHLAND PARK ginger ale, M. G. Bottling 

Works. 
HOME BREW beverages, Milwaukee Bottling Co. 
HONEST coffee, U. S. Coffee & Tea Co. 
HONEY-FRUIT pies, Mrs. Ann Hubig’s Pies. 


HOOD garment hangers, Extension Garment Han- 
ger Co. 

HOSTESS cakes, Continental Baking Co. 

HOUSE OF QUALITY products, American Uni- 
versal Coffee Co. 

HUGHES candies, Hughes Bros. Mfg. Co. 


I 


IMPERIAL envelopes, Otey Envelope Co. 
INCOR cement, Lone Star Cement Co. of Texas. 
INDIAN products, Better Monkey Grip Products 


Co. 
INDURALL paints, Industrial Paint & Varnish 


0. 
INKEX stain remover, Southern Cleanser Mfg. 


Co. 
INVINCIBLE products, Procter & Gamble Mfg. 


oO. 

INVOCO cottonseed products, International Vege- 
table Oil Co. 

IOWANA BRAND hams and bacon, Jacob E. 
Decker & Sons Sales Co. 


J 


J-B paints, Jones-Blair Paint & Varnish Co. 

JJJ negatve papers, Jno. J. Johnson, 

J. M. H. candy, J. M. House Candy Co. 

JANICE millinery, Dallas Hat Mfg. Co. 

JIFFY AID scouring soap, Southern Cleanser Mfg. 
Co. 

JIMMIE DUGGAN play suits, Higginbotham- 
Bailey-Logan Co. 

JOHNSEN’S automotive chemicals & accessories, 
Technical Chemical Co. 












Cash and Exchange - - - 
U. S. Government Bonds - 
Loans and Discounts - - - 


Bonds and Securities - - - 


Affsliste« «= = = «= « » 





TOTAL - - - - - 









Capital - - a ee 
Undivided Profits Ve Se 


Reserve for Contingencies - 


DEPOSITS: 

Individual - - - - = - 
Banks and Bankers- - - 
U. S. Government - - - 
Total Deposits- - - - - 





TOTAL - - - - - 





MERCANTILE 
NATIONAL 
BANK 


AT DALLAS 


Statement of Condition 
October 25th, 1933 


RESOURCES: 
- $4,366,171.55 


Stock in Federal Reserve Bank - - - - - - 


Vaults, Furniture and Fixtures - - we 
Other Real Estate and Stock of Security 


LIABILITIES: 


Reserve for Interest and Taxes - - - - = = 










2,046,839.52— $ 6,413,011.07 
6,824,083.93 
67,800.00 
1,843,012.68 
166,507.72 


1.00 


$15,314,416.40 


$ 2,000,000.00 


- es oe ee 304,160.41 
Se ee ee 65,093.61 
51,127.47 
- $8,031,696.19 
- 3,656,792.95 
- 1,205,545.77 
- - = = + = 12,894,034.91 


- $15,314,416.40 
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JOHNSON’S INDIGO blue print paper, Jno. J. 
Johnson. 

JOY-SYNTH cosmetics, Joy-Synth Co. 

JUMBO saddlery, harness, batteries, etc., Schoell- 
kopf Co. 


K 


KALSATONE kalsomine, U. S. Sanatone Co. 
KARBON KLEEN, Technical Chemical Co. 

KEEN BUILT pants, Haggar Co. 

KENO products, Southern Mfg. Co. 
KENTFIRED sausage and bacon, Adkins-Beck Co. 
KID SISTER dresses, Darling Dress Mfg. Co. 
KIDDIE hosiery, McGaugh Hosiery Mills. 
KILZOL insecticide, National Disinfectant Co. 
KING gas burners, King Burners, Inc. 

W. S. KIRBY drug sundries, W. S. Kirby Co. 
KLENZALL liquid cleansers, Globe Mfg. Co. 
KOMFORT KING mattresses, Southern Factories 


Corp. 
KROEHLER MADE furniture, Kroehler Mfg. Co. 
KRUNCHY edible nuts, Squirrel Pecan Co., Inc. 
KUTUR COS cleanser, Southern Cleanser Mfg. 


Co. 
L 
LACO men’s and boys’ dress pants, Lockett & 
Arons Co. 


LADY BETH cosmetics, W. S. Kirby Co. 

LA FIESTA chili, La Fiesta Chili Co. 

LA FRANCE flour and corn meal, Morten Milling 
Co. 

LAKEWOOD millinery, Lichtenstein-Mittenthal 

Brown Cracker & 


Light- 


0. 

LIBERTY BELL crackers, 
Candy Co. 

LIGHTHOUSE peanut vending machines, 
house Mfg. Co. 

LINDYALLS play suits, Burk Mfg. Co. 

LINOLENE shades, Columbia Mills, Inc. 

LIN-X linoleum coating, Acme White Lead & 
Color Works. 

LION BRAND work clothes, Lion Brand Mfg. Co. 

LOMCO macaroni, Dallas Macaroni Mfg. Co. 

LONE EAGLE products, Better Monkey Grip 
Products Co. 

LONE STAR cement, 
Texas. 

LONE STAR oleomargarine, mayonnaise & cream- 
ery butter, Lone Star Foods, Inc. 

— WOLF barber supplies, Lone Wolf Mfg. 


0. 
LORMA LASS wash frocks, Lorch Mfg. Co. 
LOVELY MAID lingerie, Payne-Cowan Co. 
LUCILLE millinery, Fox-Coffey-Edge Co. 

M 


M & J coffee, Dallas Coffee & Tea Co. 
MACK’S QUIK-HOT BURNERS, Ace Heater Mfg. 


W. A. 


Lone Star Cement Co. of 


Co. 

MADAM ELIZABETH toilet articles, Dr. 
Link Medicine Co. 

MAJESTIC storage batteries, Vitalic Battery Co., 


Inc. 
MALTEX handkerchiefs, Annette Dress Mfg. Co. 
MAMMY’S barbecued peanuts, Mammy’s Barbe- 
cued Peanut Co. 
MANCELLE millinery, Mancell-Wilson Co. 
MANSOX hosiery, McGaugh Hosiery Mills. 
MARATHON cravats, Goidl] Neckwear Mfg. Co. 
MARCO products, Maury-Cole Co. 
MARCY LEE wash frocks, Marcy Lee Mfg. Co. 
MARIANNA wash frocks, New York Mfg. Co. 
MARIGOLD cooking oil, Procter & Gamble Mfg. 


Co. 

MARINICK door latch, U. S. Specialty Co. 

MARVEL paint products, Collins-Davoust Paint 
Mfg. Co. 

MARVEL automobile radiators, Excel Auto Radi- 
ator Co. 

MARY ANN theatrical eye drops, 
Research Laboratories. 

MARY ELIZABETH toilet articles, Dr. 
Link Medicine Co. 

MARY LOU frocks, Justin McCarty, Inc. 

MASON aartificial limbs, Miller Artificial Limb & 
Brace Co. 

McCORMICK’S cosmetics, W. S. Kirby Co. 

MELLO beverages, Milwaukee Bottling Co. 

METROPOLITAN OPERA coffee, American Uni- 
versal Coffee Co. 

MEXICAN COMMERCE cigars, P. P. Martinez. 

MILADY shoe dressing, Dyo Corp. 

MILDRED frocks, Aronson-Rose Mfg. Co. 

MILWAUKEE beverages, a nage a4 Bottling Co. 

MINDA HEDOIL, Joy-Synth Co., Inc. 

M!INETTE HOLLAND shades, —— Mills, Inc. 

MINDA products, Joy-Synth Co., 

MISSY silk dresses, Lantz-Berger, 4 

MISTLETOE dairy products, Dallas Milk Co. 

MISTLETOE mayonnaise, Lone Star Foods, Inc. 

MOCO MONKEY products, Better Monkey Grip 
Products Co. 

MOCOYOLK, Ovson Egg Co. 

MODEL A AUTOMATIC — PROTECTOR, 
Theatre Safety Service Co., 

— storage batteries, Vitalie Battery Co., 


Southwestern 


W. A. 


In 

MONKEY GRIP products, Better Monkey Grip 
Products Co. 

MOTOR-EZE, Technical Chemical Co. 

MOTOR SEASONED lubricating oils, Triploil Mfg. 
Co. 
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MUNGER cotton gins, Continental Gin Co. 
MYAMA shades, Chas. W. Breneman Co. 


N 


NATIONAL blank books, Bennett Printing Co. 
NATIONAL caskets, National Casket Co. 
NATIONAL garage doors, Acme Screen Co., Inc. 
NEVERCHOKE cotton cleaners, Hinckley Gin Sup- 


ply Co. 
NEW DEAL BRAND packing house products, 
Neuhoff Bros. 
NEW DEAL root beer, Milwaukee Bottling Co. 
NIAGARA shades, Columbia Mills, Inc. 
NINA ROSA lingerie, Higginbotham-Bailey-Logan 


Co. 
NO-DRIP bottle protectors, Weaver Paper Co., 


Inc. 

NON-PULOF window shades, Murphy’s Non- 
Pulof Window Shade Mfg. Co. 

NU-ENAMEL paint products, Nu-Enamel Paint 


Co. 

NuGRAPE beverages, Brandimist-NuGrape Bot- 
tling Co. 

NuICY beverages, Brandimist-NuGrape Bottling 
Co. 


10) 
OAK LEAF BRAND lard, Armstrong Packing 


0. 
OLAPINE inhalent spray for poultry, The Ver- 
midine Co. 
OLD TAVERN relish, Glenn K. Harriss Co. 
OLDE ENGLISH root beer, Olde English Root 
Beer Co. 
GLEANDER fabrics, Dallas Cotton Mills Co. 
ORANGE CRUSH beverages, United Beverage Co. 
OROCO petroleum products, Oriental Oil Co. 
0-U-DUST floor sweep, National O-U-Dust Co. 
OUR FAVORITE oleomargarine, Lone Star Prod- 
ucts, Inc. 
OWL BRAND men’s shirts, Ripley Shirt Mfg. Co. 
OWL BRAND mops, Dallas Broom & Mop Mfg. 
Co. 


P 


PADCO BRAND leather goods, Padgitt Bros. Co. 

PARAGON cotton presses, Continental Gin Co. 

PARKS vaults, Dallas Coffin Co. 

PATRICIA millinery, Higginbotham Millinery Co. 

PAYMASTER work clothing, Higginbotham-Bail- 
ey-Logan Co. 

PEACOCK cravats, Davis Hat Co. 

PECAN KRISP for ice cream mfgrs., Pecan Krisp 


Co., Ine, 

PECAN NUT-ZY for ice cream mfgrs., Wood’s 
Products Co. 

oo vegetable slicers, The Banner Special- 
ty Co. 

= paper products, Paper Excelsior Packing 


oO. 
PEPPERMINT FLAKE for ice cream mfgrs., 
Wood’s Products Co. 
PERFECT coffee, Dallas Coffee & Tea Co. 
PERFECT COMFORT mattresses, Southern Fac- 
tories Corp. 
PERFECTION coffee, U. S. Coffee & Tea Co. 
PERFECTO boxes and labels, Dallas Label & Box 
Works. 
PERFEX typewriter ribbons, U. S. Manifold Co. 
PERMANITE automobile finishes, Permanite Mfg. 


0. 
PHOENIX blank books, The Dorsey Co. 
PHOENIX petroleum products, Phoenix Refg. Co. 
PILOT BOW neckwear, Advance Neckwear Co., 


Ine. 

—— disinfectants, National Disinfect- 
ant Co. 

PLANTATION work clothing, Higginbotham- 
Bailey-Logan Co. 

PLYMOUTH curtains and drapes, Higgingbotham- 
Bailey-Logan Co. 

POLLOCK paper products, Pollock Paper & Box 


Co. 
POLLY BRAND luggage, Henry Pollack Trunk 


0. 
POTTER ART ornamental iron products, Potter 
Art Iron Studios. 
PRANA tooth paste, Prana Co. 
PRATT cotton gins, Continental Gin Co. 
PREFERRED BRAND packing house products, 
Neuhoff Bros. 
PRIMAX products, Procter & Gamble Mfg. Co. 
PRISSY MISSY wash frocks, Lorch Mfg. Co. 
PURITY coffee, American Universal Coffee Co. 


Q 


QUALITY BRAND creamery butter, Lone Star 
Foods, Inc. 
QUEEN cylinder oil, Oriental Oil Co. 
QUEEN CITY shades, Chas. W. Breneman Co. 
— OF DIXIE poultry feeds, W. J. Lawther 
ills. 


M 
QUICK COLD coolers, Beverage Cooler Corp. 


R 


R K D paints and varnishes, Roach Paint Co. 
RA-LA-CO radio equipment, Radio & Television 
Laboratories. 
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RA-LITE electric signs, Ra-Lite Electric Sign Co. 

RAMONA wash dresses, Aronson-Rose Mfg. Co. 

RANGER candy, Hughes Bros. Mfg. Co. 

RAPID AUTOMATIC water heaters, Ace Heater 
Mfg. Co., Inc. 

RAPIDO products, Maury-Cole Co. 

RAVEN motor oils, Oriental Oil Co. 

RED DIAMOND BRAND carbonic gas, Liquid 
Carbonic Company of Texas. 

RED FOX athletic clothing, Cullum & Boren Co. 

RED SEAL feeds, Conkey Feed Mills of Texas. 

RED SEAL insecticides, International Extermina- 
tor Co. 

RED WING gasoline, Simms Oil Co. 

RELIABLE bakers’ flour, Stanard-Tilton Milling 


Co. 

RESTMORE mattresses, Southern Factories Corp. 

RIO RITA cosmetics, Joy-Synth Co., Inc. 

RITA JO children’s wash frocks, Higginbotham- 
Bailey-Logan Co. 

ROCK BOTTOM COFFEE, Wilson Coffee & Tea 
Co. 

ROSE MARIE wash dresses, New York Mfg. Co. 

ROYAL corn meal, Stanard-Tilton Milling Co. 

RUDA millinery, Goldstein Hat Mfg. Co. 

RUFFS candy, Hughes Bros. Mfg. Co. 

RX-44 PROPHYLAXIS, Southwestern Research 
Laboratories. 


s 


S. & E. coffee, Dallas Coffee & Tea Co. 

S-P household drugs, Superior Products Co. 

S. P. E. tonic and liniment, Gena Laboratories. 

SALLY FRANCES lingerie, Sally Frances Mfg. 
Co. 

SALTINE FLAKES soda crackers, Brown Cracker 
& Candy Co. 

SANATONE plastic paint, U. S. Sanatone Co. 

SANDERS gas anaesthetic apparatus, Sanders Gas 
Machine Co. 

SANDOW luggage, Wilkins Trunk Mfg. Co. 

SANITARY floor sweep, National O-U-Dust Co. 

SAN JACINTO coffee, American Universal Coffee 


Co. 
SAN-O-SHINE products, Southwest Chemical 


Corp. 
SATAMA shades, Chas. W. Breneman Co. . 
SATIN BRAND mill work, Huttig Sash & Door 
Co. of Texas. 
SCHE-ROSE bakers’ yeast, Sche-Rose Mfg. Corp. 
SCHWAN gas burners, Schwan Burner Co. 
SERVIS road machinery, Servis Equipment Co. 
SEVEN-UP beverages, Milwaukee Bottling Co. 
SEWALL paints and varnishes, Sewell Paint & 
Glass Co. of Texas. 
SHEEN-O cosmetics, A. E. Illes Co. 





estate shrinkage. 


Will Your Estate be 
Administered as 
a Side Line 


If administered by persons having little or no 
training or experience, your estate will be ad- 
ministered as a side line. 


A First National Estate Plan will assure that your estate 
will have expert handling that will eliminate unneces- 
sary taxes, reduce administration expense and minimize 


Mail the coupon for a copy of our booklet, “Your Will, 
Your Executor and Your Trustee”. This booklet con- 
tains indispensable information for every person with 
an estate. Get your copy now. 


First National Ban 


in Dallas 





FIRST NATIONAL BANK, 
Trust Department, 
Dallas, Texas. 


Gentlemen: 


Name 


Please send me a copy of your booklet, “Your Will, Your Executor and Your Trustee”. 





Address 





City 
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DECOYS 


Hunters use decoys to bring wild 
ducks down to light upon waters 
where they may have a shot at the 
game. 

Advertising is a decoy by which 
merchants or business men get 
customers to come into their store. 


Hunters use decoys painted as 
much like the wild denizens as they 
can secure. They get the services 
of experts to paint their decoys. 


Advertising art should be as 
carefully selected. It brings you 
new customers. Secure the serv- 
ices of an artist who understands 
Advertising Art. 


HUGH CARGO 
Commercial Artist 25,52 


1816 Allen Building 
Dp A LL i AS 








ee scrubbing soap, National Disinfect- 

ant Co. 

SHUREDRY waterproof duck, Fulton Bag & Cot- 
ton Mills. 

SIGNIT brand food products, J. A. Howard & Co. 

SILKTEX clothing, Silktex Corp. 

SILVER PLATE polish, Jackson Chemical Co. 

SILVER PRINCESS candy, Hughes Bros. Mfg. 


Co. 

SILVER QUEEN toiletries, Gena Laboratories. 

SIMMS oil products, Simms Oil Co. 

SIMPLEX screw drill, U. S. Specialty Co. 

SKYBLEN stationery, Southwest Tablet Mfg. Co. 

—— STAR mattresses, Southern Factories 

orp. 

SMART uniforms, Smart Uniform Mfg. Co. 

SMART LINEN envelopes and stationery, Otey 
Envelope Co. 

SOUTHBILT pants, Burk Mfg. Co. 

SOUTHERN BEAUTY mattresses, Southern Fac- 
tories Corp. 

SOUTHERN COMFORT mattresses, 
Factories Corp. 

SOUTHLAND cottonseed products, Dallas Oil & 
Refining Co. 

SOWECO products, Southwest Chemical Corp. 

SQUAW VINE medicines, Dr. W. A. Link Medi- 
cine Co. 

STAR shades, Columbia Mills, Inc. 

STAR SATINIZED shades, Columbia Mills, Inc. 

STAR STATE paints, Industrial Paint & Varnish 


Southern 


Co. 
STATION FATNER feeds, Conkey Feed Mills of 
Texas. 
STETSON cravats, Advance Neackwear Co., Inc. 
STITCO gear compound, Oriental Oil Co. 
STIXTITE tire boots, Lawson Rubber & Mfg. Co. 
STURDY-MAID athletic uniforms, Southwest Cap 
& Gown Co. 
SU PREE cosmetics, Superior Products Co. 
SUPREME ice cream, Smith Ice Cream Co. 
SUN-LIGHT venetian blinds, Acme Screen Co., 


Inc. 
SUNNY LEE butter, Garland Creamery. 
SUNSHINE crackers, Brown Cracker & Candy Co. 
SUPER-4 machine oil, Superior Products Co. 
SUPER-SAFETY checks, Bankers Supply Co. 
SUPERIOR cedar polish, Superior Products Co. 
SUPERIOR creamery butter, Lone Star Foods, 


Inc. 

SUPERIOR RED printers’ rollers, Superior Roller 
Co. 

SURE NUFF stock feeds, W. J. Lawther Mills. 

SWECO engravings, Southwestern Engraving Co. 
of Dallas. 

SWEET cravats and caps, Sweet Neackwear Co. 


SWEETHEART frocks, Justin McCarty, Inc. 

SWEETHEART brand insect destroyers, M. & 
Chemical Co. 

SWEETHEART soda straws, Gulf Cone Co. 


T 


TABLE PRIDE products, Glenn K. Harriss Co. 

TALKADS, Jamieson Film Laboratories. 

TASTEE bread and rolls, Schepps-Kleber Baking 
Co. 

TASTY food products, Dal-Tex Coffee Co. 

TEC-PRO protective coatings, Technical Products, 
Inc. 

TEMPLE boxes, Temple Mfg. Co. 

TEMPLE GARDEN products, Maury-Cole Co. 

TEMPLE JUNIOR boxes, Temple Mfg. Co. 

TEXACO petroleum products, The Texas Co. 

TEXAS oak flooring, Texas Oak Flooring Co. 

TEXAS BEST bakers’ flour, Morten Milling Co. 

TEXLAND underwear, Higginbotham-Bailey-Lo- 
gan Co. 

TEXLITE Neon signs, Texlite, Inc. 

TEXO feeds, Tex-O-Kan Feed Mills. 

THOMSEN’S oil dyes, The Dyo Corp. 

THRIFT BRAND food products, Thrift Packing 
Co. 

THRIFTY hosiery, McGaugh Hosiery Mills. 

TIP TOP STRAIGHT ice cream cones, Gulf Cone 


Co. 

TRACO trays, Tray Service Co. 

TRASCO trailers, Trailer Sales Co. 

TRAVIS MONARCH steel windows, Universal 
Building Products Co. 

TRINITY cotton oil products, Trinity Cotton Oil 


Co. 
TRINITY fabrics, Dallas Cotton Mills Co. 
TRINITY PORTLAND cement, Trinity Portland 
Cement Co. 
TRIPLE C candy, Consolidated Candy Co. 
TRIPLOIL PROCESS lubricating oils, National 
Triploil Co. 
TRUE FIT dresses, Darling Dress Mfg. Co. 
TUCKO medical products, The Tucker Co. 
TWIN ice cream cones, Gulf Cone Co. 


U 


UDYLITE rust-proof products, Dallas Silversmith- 
ing Co. 

UNIFROCK dresses, Smart Uniform Mfg. Co. 

U. S. STAR products, Aschner Mfg. Co. 

UNIVERSAL stationery, Geo. D. Barnard Station- 


ery Co. 
UNIVERSAL typewriter ribbons, Cameron Mfg. 
Co. 


(Continued on Page 18) 











Victory Wilson's 
November Value 


anal Demonstration ! 





Featuring the Famous 


Fenimoor 





Hand 
Crafted 


We Do Our Part Better 


When Our Surroundings Are Better 


Now that higher standards are being established it is 
time to consider improving your office. 


WHAT YOU DO to improve the space you occupy is 
important in creating renewed confidence. Mere desk 
space in which to do business can be changed to a 
well appointed office at costs that are still quite rea- 
sonable. 


and O’Coats 
17° to 9 (0 


We want to make this our Ca- 
pacity Month—18 years of value 
giving are climaxed in this event 
by the greatest values ever! 


This firm is acting as counsel on office furniture matters 
a. many of the largest businesses and organizations of 
allas. 


Stewart Office Supply Co. 


Stationers—Office Outfitters 





rennin 








we || VICTORY WILSON 


Suits 


Fenimoor R 


Short O’Coats Branch Store Stewart Bldg. 
Flight Incorporated $17.50 . 
to to 104 So. Akard St. 1521-1523 Commerce St. 
Economy Main at Akard Street en Jas. K. Wilson, Pres $27.50 wr co ove paar 
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Well Under Budgets 


The city and county governments 
closed their fiscal year with expenditures 
some $650,000 under their budgets, and 
both in greatly improved financial condi- 
tion. 

Dallas County’s expenditures for the 
fiscal year ending September 30 were 
$399,807.14 less than for the previous 
year and $173,376.42 less than the 1932- 
33 budget, according to County Auditor 
J. L. Crossthwait. 

Total expenditures in the county, ex- 
clusive of the interest and sinking fund, 
in 1932-33 were $1,535,217.17. Expendi- 
tures in the same funds for the previous 
year were $1,935,024.31. 

The net budget savings in the various 
funds were: General fund, $68,975.44; 
road and bridge funds, $77,404.56; jury 
fund, $13,565.36; engineer’s fund, $3,- 
431.06. 

Total appropriations in the funds oth- 
er than the interest and sinking fund for 
1933-34 are $1,574,349.80. The interest 
and sinking fund appropriation for the 
coming year is $829,600. The county ex- 
pects to stay well within this budget, in 
spite of rising prices, County Judge 
Robert Ogden said. 

Expenditures of the city government 
were held $476,714 below the budget for 
the fiscal year which ended September 30. 
Receipts were $122,649 less than antici- 
pated due largely to a drop in money ex- 
pected from non-tax sources. 

When the fiscal year closed the city 
had a net credit balance of $257,457 in 
the city treasury, compared to an over- 
draft of $1,773,113 on October 1, 1932. 
This was due to savings in expenditures 
and also to action in refunding the old 
overdrafts that existed as of September, 
1931, recently by the council. 

The city expected its receipts to total 
$5,147,405 for the year, but they came 
to only $5,024,756. Expenditures totaled 
$4,743,230, while allowance had been 
made for $5,219,944, 

When the old year ended the general 
school fund was the only one with an 
overdraft, and that one totaled $73,177. 
The general fund had the largest bal- 
ance of $166,930, and the waterworks de- 
partment was next with $116,161. 


oe 

Assets of the city of University Park 
at the close of the first half of its fiscal 
year totaled $649,995.67 against $589,- 
093,29 on the same date of 1932, a gain 
of $60,902.38. The net worth of the city 
climbed $45,104.35 during the year. Audi- 
tors making the report congratulated of- 
ficials on their efficient handling of the 
city’s business and the excellent condi- 
tion of its finances. 


naa 

Society has played out its last stroke. 
It is checkmated. Young men have no 
hope. Adults stand idle in the streets. 
None call us to labor. The present gen- 
eration is bankrupt of principle and 
hope, as of prosperity—Ralph Waldo 
Emerson, 1837. 
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City and County Operate 











CONVENIENT 
HIGH CLASS 
ECONOMICAL 


Conveniently located on Main Street 
between the courthouse and the bank- 
ing district, this class-A office building 
offers economy in rates out of all pro- 
portion to the desirability of its space, 


New firms coming to Dallas 
are urged to investigate the 


advantages of this building. 


MERCANTILE BUILDING 


MAIN AT LAMAR ST. 











1914 BENNETT COTTAGE For RENT 


OPEN EACH DAY FOR INSPECTION 


If you want to rent a comfortable home in good section of East Dallas for only $35.00 per month 


you should see this cottage. 


You will not find all the latest features of the newest apartments, 


but a real home in first class condition. This six-room cottage, on nice lot, has three bed 
rooms with plenty of closet space; linoleum in kitchen and bath rooms; shades throughout; 


pantry and abundant cabinet space in kitchen; and large front and side porch. 


call owner at 5-3586. 


Better see it and 














LOOK 


fora 


Wherever YouGo 











HILTON 


...and you most certainly will be well paid for your trouble. 
Our policy of Minimum Rates and Maximum Service as- 
sures Hilton guests of the utmost in service at the least 
possible rate. You'll find Hilton and Hilton-operated Hotels 
conveniently located throughout this section, each and 
every one of them doing everything that is humanly pos- 
sible to make Hilton quests feel at home away from home. 


So, again we say, next time business or pleasure calls you 
away from home... 


Wherever you go... look for a’ Hilton 


DALLAS # WACO 
EL PAS 
ABILENE ¢ 


O 
LUBBOCK 


HILTON HOTELS 
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The Adolphus Hotel is 
Dallas’ Convention Head- 
quarters. Capable of serv- 
ing two large conventions 
at the same time. Large, 
beautifully decorated ban- 
quet halls . . . Service 
unsurpassed . . . Cuisine 
unexcelled anywhere in the 
South... Truly the South- 
west's Finest Convention 


Headquarters. 


IN DALLAS 


She Al dol phus/o“ 


OTTO SCHUBERT, MANAGER 
DALLAS FINEST MOST POPULAR HOTEL 
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Aviation Makes Rapid Progress 


By B. B. OWEN, Chairman, Aviation Committee, 
Dallas Chamber of Commerce 


HEN Dallas business men 

can leave shortly before 

midnight and have break- 

fast in Chicago, or lunch in 

New York, or have a mid- 
afternoon arrival in Washington, Phila- 
delphia or Boston, the day of Seven 
League Boots has not only arrived, but 
there is a definite economic importance 
of such a service to Texas commerce. 

Or think of leaving Texas after break- 
fast and being in Kansas City for lunch 
and in Chicago in mid-afternoon, and on 
Broadway long before midnight. And 
remember that the same planes carry air 
mail and express, speeding up communi- 
cation as well as travel. 

Texas is far removed from the heavily 
populated areas of the Great Lakes and 
the Atlantic seaboard. Air transporta- 
tion, by radically reducing time required 
to move mail, express and passengers, is 
assuming more importance each year. 
Alert business executives are now look- 
ing into the ways and means by which 
they can best utilize this latest and fast- 
est form of transportation. 

Seven Years Ago 

Recently Dallas people had occasion to 
visualize the marked advances which 
have been made in commercial aviation 
when the N. A. T. division of United Air 
Lines celebrated its seventh birthday. 
Seven years ago some of the aviation 
enthusiasts were present at Love Field 
when a single-engined mail plane com- 
pleted its flight from Chicago. That 
plane, with a steel fuselage and wood 
and fabric wing, could cruise only ninety 
miles an hour. Its pilot did not have the 
benefit of two-way radio, radio telephone, 
direct radio beam, or the present com- 
pleted chain of lighted emergency fields, 
servicing stations and ground facilities, 
which are part and parcel of air trans- 
port today. 

On the seventh birthday of the N. A. T. 
division celebrated last month, United 
Air Lines put into operation in the 
Southwest, making Dallas its southern 
base, a fleet of the world’s fastest multi- 
motored transports, seven-ton, all-metal, 
each carrying two pilots and a steward- 
ess, in addition to ten passengers and its 
cargo of mail and express. 

Today airplane operation is far mor2 
than merely a plane in the sky, as one 
appreciates after a visit to Love Field, 
where the planes arrive and depart with 
the regularity of trains, and where there 
are extensive servicing facilities. 

Highly systematized and _ scientific 
methods of scheduled air transport oper- 
ations have been evolved from the expe- 
rience of the past decade and a half of 
scheduled air service. This experience, 
resulting in dependable planes and en- 
gines, new and efficient facilities both 
aloft and on the ground, and skilled op- 


erating and executive personnel, has en- 
abled air transport companies of the 
United States to provide speedy, depend- 
able air passenger, mail and express 
service to cities in virtually every part 
of the country. 


New Safety Factors 

Air transportation has been method- 
ically divorced from uncertainty by the 
intelligent application of lessons learned 
from millions of miles of flying coupled 
with the perfection and adoption of me- 
chanical aids to flying, with the result 
that the airplane has been conclusively 
established as a regular and essential 
agency of transportation. Having ceased 
te be a novelty, flying is fast becoming a 
routine mode of travel. 

In air transport today, important aids 
like two-way radio telephone communi- 
cation between planes in flight and 
ground stations, the directive radio 
“fence” along the airways, the two-mil- 
lion candle-power airway beacons located 
every ten miles, supplementary blinker 
lights, brilliantly flood-lighted airports, 
special night flying equipment on air- 
craft, weather reporting service, high cal- 
iber veteran pilots, and expert executive 
and operations personnel, contribute to 
the high standards of service rendered 
by responsible companies. 

Dallas is fortunate in being a hub from 
which radiate air lines to South and 
West Texas. It is also the base of op- 
erations for United Air Lines, which is 
the world’s largest air transport system, 
in point of mileage flown. This city is 
also served by American Airways, with 
its extensive nationwide network, and 
the planes of the Bowen Air Lines, like- 
wise a pioneer in Texas. 

Each time there has been a major 
speeding up in this country’s system of 
transportation and communication, busi- 
ness has been stimulated until national 
habits of selling and social life have been 
changed. The most recent example is 
the transformation wrought by the auto- 
mobile. Now the airplane promises to 
be the instrument of another transforma- 
tion. 

Reasons for Fast Growth 

There are several reasons why air 
transportation has been able to advance 
during a period of business depression. 
They include: 

(a) Recognition by the public that 
flying is no longer a fad and that a 
splendid record for safety and dependa- 
bility has been established by the respon- 
sible air transport operators who fly 
proper equipment with the proper per- 
sonnel. 

(b) The use of improved and speed- 
ier airplanes. 

(c) Improved airplane engines. 

(d) Improved operating practices and 
more flying aids, such as directive radio 
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beacon, radiophone, better weather re- 
porting service, improved landing fields, 
a larger percentage of lighted airways, 
and many other physical improvements 
on the ground. 

(e) The active participation of civic 
bodies in conjunction with the efforts of 
the air line operators in interesting busi- 
ness men in the importance of air trans- 
portation to their city. 

(f) Sharp reductions in fares and ex- 
press rates. 


My suggestion to business men who 
are not yet sold on the opportunities the 
airplane offers for time saving, and who 
do not yet know how dependable air 
transport has become. is to make a visit 
to Love Field. They will be surprised 
at what they see. 


oe 


Reasons for Dallas’ 
Continued Growth 


(Continued from Page 5) 


zation international in its operations, 
has recently moved its general offices 
from St. Louis to Dallas. 


Oil has contributed to the wealth and 
growth of Dallas to a smaller degree in 
the large number of families who, having 
made fortunes in oil in one or more of 
the many new fields recently discovered 
in the Southwest, moved to Dallas be- 
cause of its attractive living conditions, 
its educational institutions, its cultural 
development, and its numerous beautiful 
residential districts. 


That these developments have contrib- 
uted materially to the business growth 
of the city is shown ky the fact that more 
new enterprises were established during 
the past three years than in any like 
period in the city’s history, totaling 778 
in 1930, 1,039 in 1931, 1,018 in 1932, and 
680 for the first six months in 1933. By 
major classifications these businesses 
were: 

Whole- 


Year Factories salers Retailers Branches 
1930 83 208 219 241 
1931 18 222 275 221 
1932 103 202 356 157 

*1933 59 80 290 77 


(*first six months) 


Outlook for The Future 


Looking to the future, Dallas is mak- 
ing plans for the greatest commercial 
and industrial growth in its history dur- 
ing the next decade. Of outstanding 
importance in contributing to this growth 
Dallas expects tremendous developments 
in manufacturing, in the form of expan- 
sion of its existing plants, many new 
lecal plants and the establishment of nu- 
merous branch plants by national con- 
cerns now maintaining sales and distrib- 
uting branches here. Economists pre- 
dict a widespread movement in the di- 
rection of decentralization of industry, 
the spreading out of production over the 
country in the form of regional plants, 
each so situated as to serve a well-de- 
fined market, with deliveries in from one 
to three days at low distribution costs. 
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Dallas, situated at the heart of one of 
the eight major market areas of the 
country, a district that now makes but 
15 per cent of the manufactured goods 
it consumes, and one that possesses 
greater possibilities for future develop- 
ment than any other similar area, expects 
to manufacture more and more of the 
goods this market consumes. 


Wholesaling and distributing, now pri- 
mary contributors to the city’s present 
rank of first importance in business vol- 
ume in the Southwest, will continue to 
contribute to the growth of the city, as 
retailers throughout the Southwest more 
and more buy their requirements in a 
market that thoroughly understands 
their needs and provides the quick ser- 
vice essential to modern merchandising 
which demands frequent purchases and 
quick turn-over. 


Government Reduces Costs 


To provide favorable conditions for 
this commercial and industrial growth, 
Dallas now has many important projects 
under way. The city is widening streets, 
building new storm and sanitary sewers, 
improving its parks and other recrea- 
tional facilities and beautifying its resi- 
dential districts. A City Manager form 
of government, recenty instituted, has 
effected many economies that have re- 
sulted in a 15 per cent reduction in taxes 
this year, and is carrying out a long-time 
program for the city under a well-defined 
city plan. Similar improvements have 
recently been made in the administration 
of the county’s affairs, with increased 
efficiency and numerous economies re- 
sulting. Plans are now under way for 
merging the city and county instituting 
a program for joint development, keep- 
ing constantly in mind the needs and 
requirements of industry but overlooking 
nothing that will contribute to the wel- 
fare, health and happiness of its citizen- 
ship. 

oe 


Jonas S. Touchstone of Dallas has been 
made head of the salary savings depart- 
ment of the Lincoln National Life Insur- 
ance Company of Fort Wayne, Indiana. 
While his territory covers the entire 
United States, Mr. Touchstone will con- 
tinue to make Dallas his headquarters. 

Edgar S. Hurst & Son have been made 
general agents for the Dallas territory, 
succeeding Mr. Touchstone, who held that 
post before his promotion. 


oe 
William E. Salter, formerly Southwest 
district sales manager of Borg-Warner 
Service Parts Company, has been pro- 
moted to general sales manager, with 
headquarters in Chicago. 
an ae 
Wholesale commodity prices are now 
at the level of September, 1931, accord- 
ing to the Bureau of Labor Statistics. On 
October 7 they were 71.3 per cent of the 
1926 average. Since March prices have 
advanced steadily with only two minor 
recessions and the index now stands at 
about twenty per cent above the March 
low. 





FLY *° CHICAGO 
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Plane Service 

New Boeing Monoplanes 

..2 Pilots .. Radio. . Stew- 

ardess .. Roomy, quiet cabins. 
DAY AND NIGHT SERVICE 
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i 1% Hrs. NEW YORK $98.81 


4 lirs. KANSAS CITY $29.50 


1% Hrs. OKLAHOMA CITY 14.00 
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1402 COMMERCE ST., TEL. 2-6181 
(After 6:00 p. m., Tel. 5-6181) 
Hotels; Postal and Western Union Offices 


UNITED AIR LINES 











635.000.0000 MILES EXPERIENCE 
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Pen pie 
DALLAS TRANSFER 
and Terminal Warehouse Co. 


E. D. Balcom Gus K. Weatherred 
(Established 1875) 
2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Heavy Hauling 
AGENT, ALLIED VAN LINES, INC. 


“A National Company for a National 
ervice” 














Main 
at Akard 


Most 
Convenient 
Location 

to Business 
Activities 


Rental 
Office 
Room 901 


a ' Telephone 
: 7-1321 


Gulf States Life Building 
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FINER -- - 


In Every Way 


* 


Under New 


Management 


* 


Air Conditioned 


Dining Rooms 


* 


Sensible Rates 


When in Austin enjoy 
the finest in Hotel 
accommodations. Stay 
where your every wish 


is our command. 


STEPHEN FAUSTIN 
HOTEL 


AUSTIN TEXAS 


AL BADGER,MANACER 
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Roger Miller New U. S. 
Chamber Head Here 


F. Roger Miller of Asheville, N. C., 
succeeded Adolph Boldt as manager of 
the Southwestern division of the Cham- 
ber of Commerce of the United States, 
with headquarters in Dallas, effective 
November 1. Mr. Boldt came to Dallas 
from St. Louis some months ago to suc- 
ceed Joe F. Leopold, who resigned. Mr. 
Boldt expressed a desire to retire from 
the active work here. 

Mr. Miller is a native of Morristown, 
Tenn., and his wife, Mrs. Helen Topping 
Miller, also of Morristown, is a short- 
story writer of note, who frequently con- 
tributes to the Saturday Evening Post 


| and the Ladies Home Journal. Mr. Mil- 
| ler had much newspaper experience in 


Chattanooga, Morristown and Knoxville. 
He served as manager of the Asheville 
and Macon, Ga., Chambers of Commerce, 
and is accredited with having originated 
the national own-your-home movement 
in 1912. 

Among his many other activities he 
was chairman of the advisory board of 
the Southern Exposition held in New 
York in 1925. He was president of the 
National Association of Commercial Or- 
ganization Secretaries in 1928 and prior 
thereto had been president of the South- 
ern Association. He is author of bro- 
chures entitled: “Rural School Consolida- 
tion,” the “American Home,” the “Hous- 
ing Problem” and the “Functions of a 
Secretary.” 


ode 


/ . 
Manufacturers Directory 
(Continued from Page 14) 

Vv 


VALUE coffee, U. S. Coffee & Tea Co. 
VANETTE hosiery, Baker-Moise Hosiery Mills. 
VANILLA BOUQUET NO. 10, A. E. Illes Co. 
VANITY FAIR shoe polishes, The Dyo Corp. 
VARSITY CLUB hats, Byer-Rolnick Co. 
VERMIDINE poultry remedies, The Vermidine Co. 
VIRGINIA HART wash dresses, Higginbotham- 
Bailey-Logan Co. 
VITALIC storage batteries, Vitalic Battery Co., 


Ine. 
VITA TEX food products, Natural Food Products 
Co. 


Ww 


W & W candies, Webb Candy Co. 

WALKER’S grape juice, Pure Food Products, Inc. 

WAPCO food products, Waples-Platter Co. 

WARWICK dress shirts, underwear, pajamas, 
Higginbotham-Bailey-Logan Co. 

WATERWHITE electrolyte, United Chemical Co. 

WHISTLE brand food products, J. A. Howard & 


Co. 
WHITE CLOVER cooking oil, Procter & Gamble 
Mfg. C 


g. Co. 

WHITE FACE flour, Morten Milling Co. 
WHITE SWAN food products, Waples-Platter Co. 
WHOPPER CUP ice cream cones, Gulf Cone Co. 
WIGWAM products, Maury-Cole Co. 
WILSON’S SUPREME coffee, tea and extracts, 

Wilson Coffee & Tea Co. 
WINNER BRAND coffee, Wilson Coffee & Tea Co. 
WONDER bread, Continental Baking Co. 
WOOSIE’S root beer, M. G. Bottling Works. 


Y 
Y-O feeds, Conkey Feed Mills of Texas. 
Z 


ZERO-PLATE refrigerator display cases, coils and 
equipment, Zero-Plate Co. 

ZIPIT cleanser, Consolidated Industries, Inc. 

“101”’ fabrics, Dallas Cotton Mills Co. 

“4-to-1”> mixed feeds, Planters Cotton Oil Co. of 
Dallas. 














WHAT 
IS THE 
‘SELEPHONE 
COMPANY, 


Tt ts 2 communications com- 
pany rendering a personal service 
to millions of people daily. 

It is a business enterprise in 
which a vast number, mostly 
persons of small means, have 
invested their savings. 

It is a business in which there 
is no incentive to earn excessive 
profits, since no extra dividends 
are paid in either stock or cash. 

It is as local to the communi- 
ties it serves as your grocer or 
banker. 

Its first responsibility is to 
provide the best service at the 
least cost. 

It must pay fair wages to and 
provide proper working condi- 
tions for those who operate it. 

Its rates must be within the 
means of practically everyone; 
rates which. will encourage the 
fullest growth and use. 

Its service must bealwaysavail- 
able when and where it is wanted. 

Its ultimate ideal is that any- 
one anywhere may talk to any- 
one else at a reasonable cost. 


SOUTHWESTERN BELL 
TELEPHONE COMPANY 
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BUSINESS 
OPPORTUNITIES 











George B. Smith Colors, Inc., Spring- 
field, Ill., manufacturers of dry colors 
and chemicals, want sales representation 
on a commission basis for mortar, plaster 


and cement colors. 
eee 


Smith-Martin, 765 South San Pedro 
St., Los Angeles, Calif., manufacturers of 
decalcomania transfers, metal signs, 
window displays and canvas banners, 
want a sales agent in Dallas. 

eee 

Saniline Corporation, 231 South Wells 
St., Chicago, Ill., wants to contact some 
concern engaged in direct selling, calling 
on restaurants, hotels, clubs and bever- 
age dispensers, to handle a product used 
for cleaning, purifying and deodorizing 
lines, pipes, coils, taps, faucets and con- 
tainers. 

eee 

Rahr Green Bay Brewing Corporation, 
Green Bay, Wisc., wants distributor for 
Dallas district. 

eee 

Madison Lumber Company, 721 South 
Claiborne Ave., New Orleans, La., wants 
distributor for beer dispensing equip- 
ment. 

eee 

W. W. Vinson, 1451 East Genesee St., 
Syracuse, N. Y., would like to get in 
touch with a responsible business man 
in Dallas interested in joining him in 
taking an exclusive state distributorship 
for a nationally known line of woodwork- 
ing equipment and machinery. Small in- 
vestment required. 

eee 

Scientific Research Laboratories, 2639 
East Fourth St., Los Angeles, Calif., 
making a line of perfumed and medicated 
candles, wants to contact salesman call- 
ing on'the gift departments of depart- 
ment stores and on drug stores, to han- 
dle this line. 

- 


Shirt Factory Grows 


The Ripley Shirt Manufacturing Com- 
pany, 410 South Beckley Avenue, is the 
largest direct-selling custom shirt fac- 
tory in the United States. Starting in 
1920 with one machine, the plant now 
employs 125 workers and has an output 
in excess of 4,000 shirts per week. Its 
products are sold in nine States. George 
A. Ripley is president. 

~<- 

Miles J. Early, a native Texan, won 
the highest award in the nineteenth divi- 
sion of professional art displayed at the 
recent State Fair of Texas. A special 
showing of Mr. Early’s work is now be- 
ing held in New York City. 

~<- 

“Bird Brand News” is the title of an 
interesting new house organ published 
monthly by the employees of Armstrong 
Packing Company. R. M. Lewis is the 
editor, B. B. Dummit and W. L. Shannon, 
associates. 
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STRAIGHT AHEAD 


with GOOD 
PRINTING 


IGHT now, the call is for better 
service, better merchandise, and bet- 
ter ways of selling it. And one 
better way of selling it is to represent it 
with better PRINTING. Everybody is 
aiming straight ahead these days—you 
with good merchandise and good service— 
we with good PRINTING, and good 
service also. Together, we should do a 
good job of it. A call will bring some- 
one to talk with you about any kind of 
printing you use. 








Advertising pieces — publications — 
broadsides—envelope stuff ers—office 


forms—blotters—etc. 


TELEPHONE 125 


GINNER & MILLER 
PUBLISHING COMPANY 


Ricuarp HavuGutTon, Pres. W. G. Oxiver, Sec’y-Treas. 


3118 COMMERCE STREET ~ DALLAS, TEXAS 


PRINTING — PUBLISHING 
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phone... 


Morgan Warehouse 


17-3723 2-8256 


KINGSBURY PALE 
—In Bottles— 


We Deliver 








A Complete Banking and 


Trust Service 


Republic National Bank 
and Trust Co. 
Dallas, Texas 








’ Typewriters 
SA Adding Machines 

Repairs and 
Supplies 

S. a EWING CO. 


“In Dallas Since 1902” 
1606 Commerce Street Dallas, Texas 














HAY FEVER 
SUFFERERS 





8 uccancer<* Sf otel 


VESTON. TEXA 


CANNON BALL TOWEL 
SUPPLY COMPANY 


2009 Orange Street 
i 


Telephone 2-2736 
Dallas, Texas 
Everything Furnished in the 
Towel Supply Line 


SERVICE UNEXCELLED 
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New Concerns for October Set Record 


Setting a new record in number for 
any one month, as far back as the rec- 
ords of the Industrial Department go, 
cone hundred thirty-seven new businesses 
were established during October, con- 
sisting of nine manufacturers, twenty- 
two wholesalers, sixty-one retail, seven 
oil, thirty-eight miscellaneous. In the 
number are eleven branches of sectional 
or national concerns. 

October’s total brings the record for 
1933 to 1,101, ninety-three ahead of the 
twelve-months total for 1932, with two 
months to go and every indication that 
1933 will set a new all-time record for 
new concerns in any one year. 

Most important of the new concerns 
for October include the following: 

Accident Prevention Engineering Co., 
828 Kirby Bldg. 

Acme Upholstering & Exterminating 
Co., 3024 North Haskell Ave.; making 
living room furniture to order and fur- 
nishing a complete furniture renovating 
service, also doing exterminating work. 

Action Advertising Service, 1710% 
Live Oak St. 

American Investment Counselors, 1505 
Tower Petroleum Bldg. 

Amity Films, 304% South Harwood 
St.; motion picture films. 

Baskett Products Co., 409 North Tyler 
St. Food products. 

Beach-West Company, 
Bldg. Brokers. 

Beaumont & Hohman, 913-14 Tower 
Petroleum Bldg. Advertising agency. 
Home office, Chicago; this office moved 
from San Antonio. 

R. T. Boylen, 221 Santa Fe Bldg. Man- 
ufacturers’ agent. 

Builders’ Sundry Supply Co., 2507 Pa- 
cific Ave., warehousing and sales agents 
for a number of manufacturers of build- 
ing supplies, including shellac, paste, 
paste and paint cleaners, roofing nails, 
abrasives, floor wax, glaziers’ tools, ven- 
tilating window locks, brass specialties, 
etc. 

Chemical Specialty Laboratory, 521 
South Akard St. Manufacturers of per- 
fumes and cleansers. 

Continental Supply Company, Conti- 
nental Building, Commerce and Lane 
Streets, oil field equipment; national 
headquarters moved to Dallas from St. 
Louis. 

Creditors Collection Service Co., 
Athletic Club Bldg. 

Crystolax Corporation, 1416 Young St. 
Mineral water crystals. Plant at Arling- 
ton, Texas. 

Dallas Coil Cleaning & Supply Co., 
909 McKee St. 

Dallas Export Company, 605 Cotton 
Exchange Bldg. Cotton. 

Dallas Graphic Arts Association, 1215 
Tower Petroleum Bl?g. 

Dallas Tank & Welding Co., 201 West 
Commerce St.; manufa*turing complete 
line of welded steel tanks, condensers, 
heat exchangers, barrel supports for 
truck tanks, smokestacks, air ducts, 
chutes and hoppers, concrete forms, etc. 


315 Thomas 


1217 


Equitable Mutual Life Insurance Co., 
1925 Cedar Springs. 

The Falk Corporation, Milwaukee, 
Wisc., oil field equipment; T. F. Scannell, 
sales representative, transferred from St. 
Louis to Dallas. 

J. N. Fisher Shirt Co., 907 Commerce 
St. Jobbers and manufacturers of shirts. 

First National Finance Corp., Inc., 
2112 North Harwood St. 

Gas Lift Sales Co., Inc., 501 Magnolia 
Bldg. Oil pumping equipment. 

Garden Service, Inc., 2131 Cedar 
Springs. Supply and advisory service 
for rose growers. 

General Electric Contracts Corpora- 
tion, New York; branch office 512 In- 
terurban Bldg. 

General Motors Holding Corp., Detroit, 
Mich., branch office 910 Tower Petroleum 
Bldg., moved from Memphis, Tenn. 


Grunow Corporation, Chicago, IIl., 
transferred F. M. Bewsher from Tampa, 
Fla., to Dallas as Southwestern division 
manager. 

W. D. Harvey, 220 Cotton Exchange 
Bldg. Cotton. 

Inland Steel Company, Chicago, IIl., 
opened branch office 1511 Kirby Bldg. 
F. B. McKinney, district manager. 

Kelsey Sales Company, 512 Construc- 
tion Bldg. Polish. 

Fred G. Leidecker, oil operator, 
opened office at 901 Magnolia Bldg. 

Link Linen Service, 1714 Wood St. 

Love & DuBois, 201 Coke Bldg. 
Brokers. 

Lubricating Equipment Co., 2508 Fair- 
mount St. 

Mahan, Dittmar & Co., 806 Dallas 
Bank & Trust Bldg. Investment securi- 
ties. Home office, San Antonio. 

Marts & Beoven 76 Acres, Inc., 
letic Club Bldg. Oil. 

“Mexico Today,” 503 Fidelity Bldg., 
magazine published by the Mexican 
Consular office. 

Modern Gas Appliance Co., 3211 Knox 
St. 

National Meter Co., New York, N. Y., 
transferred A. B. Crossman from Detroit 
to Dallas a district manager, temporari- 
ly at Adolphus Hotel. 

National Removals Association, 2625 
Elm St. Transfer. 

Oak Cliff Motor Company, 203 West 
Jefferson St., Oak Cliff. Chrysler dealers. 

Erle Racey, Advertising, 307 Thomas 
Bldg. Advertising agency. 

Ritzy Manufacturing Co., 8th floor, 
Perkins Dry Goods Company Building; 
dress manufacturers, moved here from 
New Orleans. 

The George Smith Company, 2515 Mc- 
Kinney Ave. Advertising counselor for 
retail stores. 

Southern Waste Company, 707 Cotton 
Exchange Bldg. 

Temco Oil Company, 3201 Ash Lane. 
Oil distributors. 

Texas Aquaria Fish Company, 2400 
East Pike. 


Ath- 
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Texas State Life Insurance Co., 416 
Gulf States Bldg. 

Thrift Clothing Co., Inc., 907 Com- 
merce St. Wholesale clothing. 

Unexcelled Manufacturing Co., Inc., 
1918 Canton St. Fireworks. Home of- 
fice, New York. 

United Service & Research of Texas, 
Inc., 813 First National Bank Bldg. 
Auditors. 

Urban Oil Company, 307 First Nation- 
ai Bank Bldg., formerly known as Feazel- 
Davenport Corp., Tyler, Texas. 

The Vel Company, 1413 Cotton Ex- 
change Bldg. 

Vesta-Consolidated, Inc., St. Paul, 
Minn., merged with National Battery 
Company, and Dallas branch of latter 
company becoming distributors also of 
the Vesta-Consolidated line. 

J. R. Watkins Company, Winona, 
Minn., opened Dallas branch at 609 
North Akard St. Cosmetics, soaps, med- 
icinal preparations, etc. 

Wholesome Bakery, 329.West Jeffer- 
son St. 

Earl Yates & Son, 1109 West Com- 
merce St. Contractors. 

oe 
“A MANO” NOT “A MENO” 

In the article in the September issue 
describing the new hand-made roofing 
tile being manufactured by the Fraser 
Brick Company, the trade name of the 
tile was given as “A Meno.” It should 
have been “A Mano,” Spanish for “by 
hand.” 


Directors of Secretaries 
Hold Meeting Here 


Merle Gruver, secretary of the Hen- 
derson Chamber of Commerce, was 
elected a director of the Texas Chamber 
of Commerce Managers’ Association at 
a special board meeting in Dallas re- 
cently. 

Plans for the second annual chamber 
of commerce managers’ school, -to be 
held in Dallas next summer under the 
direction of the Dallas Chamber, were 
discussed and the board voted full co- 
operation. 

~<- 


Additional funds totalling $20,544 have 
been allocated for improvements at Hens- 
ley Field, supplementing $64,000 recent- 
ly provided for betterments at the local 
reserve airport. The new appropriation 
will probably be used for the construc- 
tion of another road at the field and for 
the erection of additional quarters. 


oe 


William F. Holler, general sales mana- 
ger of the Chevrolet Motor Company, in 
Dallas early in November, predicted that 
automobile sales in 1934 will be twenty- 
five to thirty per cent higher than in 
1933, due to improved business conditions 
and the fact that during the last four 
years millions of cars have been retired 
from service. 
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In the monthly awards for better advertising sponsored by the Dallas Advertising League two Magazine 
Dallas advertisements received highest awards for September in the magazine division. The adver- 


tisements and citations of merit are reproduced above. 


First award was to the Commercial Printing & 


Letter Service Company and second award to the Dallas Power & Light Company. 
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One of the 
most beautiful 
™ and substantial 
| of modern of- 
‘fice buildings, 
clear on all 
sides for light 
fy) Sand_ ventila- 
saadea tion. Equi p- 
yuu’ ment, service 
ann |and reputation 
ete unsurpassed. 
wy “ Conservative in 
has the selection of 
tenants. 


ALLEN BUILDING 


Cemmerce and Ervay 
R. R. WILSON, Bldg. Mer. 2-9296 


(DALLAS) 


(BUYERS INDEX } 


Blue Prints 


Blue Prints Photostats 
Rotaprints Superstats 


Manufacturer of 


Blue Print Paper and Cloth 
JNO. J. JOHNSON 


1912 N. St. Paul St. Dallas, Texas 
Phone 2-8067 


ee pe... > 





























Blue Prints 





Southwestern Blue Print Company 


H. F. KOCH, MANAGER 


/ 
{ 





CONSTRUCTION BLDG. 2-8084 415-16 TOWER 
405 $0. AKARD ST. PETROLEUM BLDG. 





Insurance 





Guaranty Old Line Life Co. 
Guaranty Old Line Life Ins. Co. 
Guaranty Old Line Life Underwriters, Inc. 
J. C. EVERETT, Pres. 
418-19-20-21-22 Wilson Bldg. 

Tel. 7-4532 Dallas 





Motor Freight Lines 





Cleburne Phone 1378 Dallas Phone 2-4015 
Waxahachie Phone 1144 


D. L. & W. Motor Lines 


Daily Freight Service to Cleburne, Waxahachie, 
Glen Rose and Intermediate Points 





*hotostat Prints 


PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or Re- 
duced of any Written or Printed Document, Legal 
and Commercial Papers, Letters, Drawings, Maps, etc. 





JNO. J. JOHNSON 
1912 N. St. Paul St. Phone 2-8067 
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STORIES PICTURES CAN TELL! 


gle simply, convincingly, pictures can portray what could not be described in 
whole pages of words. Harper Standard Engraving] Company has thousands of 
photographs in its files ready to tell your advertising story, and artists capable of 
drawing attractive and suitable pictures. Superior engraving facilities further assure 
you of a successful selling message—properly illustrated. 


S35 HARPER STANDARD ENGRAVING. CO. 2°33 


Jack Harper, Manager 


1615 ROYAL STREET » » TELEPHONE 7-5385 » » P.O. BOX 1016 » » DALLAS, TEXAS 
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Even A Tent-Show Keeps Warm 
With This Fan - Forced Heater 
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Swings from Ceiling 
Or Wall 








These little fan-forced heaters are on duty in 
tent shows, railroad roundhouses, airplane hangars, 


2 s, shops, and other places that hard 
ware rooms, shops, an otner p aces at are ar Automobite Engines Operate 


chou: With Natural Gas for Small 
Do you need something like this in your business? Industrial Power Loads 
It takes up no floor space. These heaters operate Ask our engineers about sup- 
: ae ; , plying small power loads 
83% efficient when vented, and they force circulation (around 30 h. p.) with a small 


? ee ae ; : : automobile engine, operatin 
in definite directions. Telephone our engineers, ceumueshiie “4a. cians it 


(7-9411) to show them to you. either belted or directly 


connected. 
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No matter how cold 

the weather, the “extra” 

power to spin your motor 

is “there” one you have a Guaranteed 


_ Firestone 


BATTERY 


The failure of your battery just once 
may make you miss an important 
business appointment—and you may 
suffer a loss many times the cost of a 
powerful, dependable FIRESTONE 
BATTERY. Be on the safe side. 
Let us install a New FIRESTONE 


eStone @ M Y | i BATTERY in your car before winter 





vest Pd begins. 


Firestone ‘‘Magnex’’ 
SPARK PLUGS 


“Magnex” Spark Plugs are 
tested and sealed against pow- 
er leaks. A new set will insure 
a hot, quick starting — that 


NO OF A 7 ego every atom of gas. 
pLates | Guar. | Price Set of 











“Magnex” 13 9 mo.| $ 4.10 


Sentinel 13 i 5.50 4 
Let Us Check Your Tires 


Stendard 13 13.3% 8.40 
a for 


“Extra Power” 13 a * 12.90 vay 
Winter Driving Now! 


These Prices Include Allowance for Old Battery 
































Firestone Service Stores“ 


Young at St. Paul Jefferson at Madison 
Phone 7-6321 Phone 9-1118 100% 


























